
By Prudence Lui
Chinese trade associations are expect-
ed to generate more events in the near 
future as a result of greater autonomy 
granted to them by the government.

The government first started to 
relax its control over the formation of 
trade associations three to four years 
ago, and took a step further in 2015 
by announcing a trial programme to 
grant autonomy to 148 select associa-
tions. Associations that have ben-
efitted from this move cover a wide 
range of industries, from publishing 
and mining to automobile and animal 
protection.

Zhang Te, deputy secretary-general 
of the MICE Committee of China 
Association of Travel Services, told 
TTG Show Daily that the China Tour-
ism Association, once under China 
National Tourism Administration, was 
the first to gain independence.

Zhang said her association will fol-
low suit later this year.

“This will mean we will get more 
control over matters like approving 
our own events and the use of our 
funds,” she said, but was quick to 
point out that it would be hard to 
predict the full impact on Chinese 
associations since “it is still in a trial 
stage”.

“For now, we can assume that the 
new independence will mean associa-
tions have the freedom to organise 
more events and these activities will 
attract more members and in turn 
grow the association and its opera-
tions,” Zhang said.

As of late 2014, out of 307,000 as-
sociations registered in China, 18,000 
are managed or operated by the 
Chinese government. These associa-

tions held most of their meetings on 
homeground – 70 per cent of them 
took place in Eastern, Southern and 
Northern China. 

But this is set to change, due to 
China’s pro-international trade stance, 
the One Belt, One Road policy, and 
the government’s public-private sec-
tor partnership programme which 

shares a certain 
percentage of capi-
tal investment for 
private enterprises.

IME Consulting, 
general manager, 
Alicia Yao, believes 
that the conditions 
are in place to 
encourage Chinese 
associations to 

meet outside of the country in search 
of new investment opportunities.

One of the Chinese associations 
to look beyond national borders for 
new business opportunities is the 
World Federation of Chinese Catering 
Industry (WFCCI), which will organ-
ise a forum and cooking competition 
in Shanghai this June, and again in 
Barcelona in September.

“These events help draw reputa-
ble Chinese chefs and food suppliers 
together, opening up a new channel 
for import and export of food items,” 
said WFCCI, Tourism and Hospitality 
Committee, chairman, Gao Fu.

Gao revealed that WFCCI used 
to be “pretty secretive” in the past, 
when it was government linked and 
run by officials.

“It is changing now and we are 
here to serve our members and build 
a platform for international ex-
change,” he said.

More activities as 
Chinese associations  
gain independence

Incentive specialists in China are ob-
serving a sturdy demand for outbound 
incentive travel despite the slowdown in 
the Chinese economy. However pro-
gramme objectives, destination selec-
tions and groups sizes have changed.

Alicia Yao, who sits on SITE Global 
international board of directors, told 
TTG Show Daily that Chinese firms are 
increasingly adding revenue generat-
ing objectives to their incentive travel 
programmes and would seek out trade 
opportunities in the destination.

The meetings component within an 
incentive programme is also growing, 
according to CITS Wuhan’s vice general 
manager, Lily Wang, whose clients have 
maintained the frequency of their incen-
tive trips.

Irene Li, MICE department manager 
with Shanghai-based Easy Tours Interna-
tional Travel Service, whose clients have 
maintained their incentive travel budgets 
for 2016, said choice destinations have 
shifted away from Europe due to fear of 
terror threats.

Li said: “Clients now prefer safer des-

tinations in the US, Australia and South 
Asia such as Sri Lanka.”

Also observing a change in preferred 
destinations is JoJo Zhuang, director with 
China Travel Service Head Office (Shang-
hai), Outbound Tourism HQ – Hong Kong 
& Macau Department.

“Rather than going overseas, some 
clients this year have chosen to hold 
their incentive programmes in Sanya or 
host conferences in Shenzhen, followed 
by post-show tours in Hong Kong,” said 
Zhuang, adding that clients in the auto-
mobile industry are most resilient now, 
compared to those in direct sales and in-
surance which have reduced their number 
of incentive trips.

According to Nanjing-based Comfort 
MICE Service, general manager, Fiona 
Jing, shorthaul destinations are in favour 
now due budget constraints.

“One corporate client cut its annual 
incentive trip from three times to once this 
year, and we’ve seen more demand for 
Asia. Phuket and South Korea are very hot.”

Wang has also observed fewer incen-
tive participants. – Prudence Lui

Yao: more trade 
missions to come

Chinese incentives still on,  
but with some tweaks 

Xiamen has made MICE one of the 
10 key industry sectors the city will 
enhance in order to generate a com-
bined trade revenue of RMB 170 billion 
(US$26.3 billion).

This target, among other goals, is 
spelt out in the MICE Xiamen guide-
book which also explains the new 
development strategy the city is taking 
by integrating MICE, tourism, logistics, 
commerce and trade.

For instance, the Xianmen Municipal 
Bureau of Convention & Exhibition Af-
fairs is targeting to host large exhibitions 
every month and smaller ones every 
week by 2020. Other goals include an 
exhibition area of three million square 
metres sold annually, and drawing an 
international attendance of 1.5 million.

Amy Liao, representative of the Li-
aison Development Division of Xiamen 
Municipal Bureau of Convention & Ex-
hibition Affairs, said: “Xiamen is known 
for its history of foreign traders that can 
be traced back to Marco Polo’s days. 
Today, Xiamen is China’s top four cities 
(in terms of economic growth).”

Liao added that the city’s economy 
has been growing, where the average 
annual GDP growth rate has been more 
than 10 per cent in the last 30 years. 

Moreover, Xiamen is home to one 
of the country’s top 10 seaports, and 
also boasts the fourth busiest airport in 
China. The airport serves 30 regional 

Chateauform will be making its debut 
in Suzhou at the end of 2016 with their 
Homes of Seminar Shangtang Jiu Fu.

The company promises to host 
delegates in “a paradise in heaven”, or 
rather, in its seven all-inclusive vil-
las that come complete with a garden, 
lounge and meeting rooms. 

Suited for intimate meeting groups, 
other event spaces in the property in-
clude an auditorium which can seat 40 
pax, eight meeting rooms, as well as a 
boardroom for 14 pax. 

Capucine Jacquemain, seminar advi-

Xiamen names MICE one 
of key industry pillars 

and international air routes, and more 
than 100 domestic air routes that con-
nect with another 100 cities worldwide.

Accessibility will improve further 
with “new routes coming up this year 
to New York, Vancouver, Seattle and 
Melbourne”, said Liao.

“Los Angeles (will happen) next 
year,” she added.

Currently, there are over 2,000 hotels 
in Xiamen and by the end of 2016, 
another 10 international brands will be 
launched. – Mimi Hudoyo

sor of Chateauform, said this venue 
– which is a 30-minute train ride away 
from Shanghai – will take delegates 
away from the busy city life and into a 
serene location. 

She said: “This is a unique home 
dedicated to hosting meetings, (and is 
different from) traditional hotels. We 
also have a nanny there who will take 
care of all the logistics of the stay and 
event organisation.”

Other facilities include an indoor 
pool, kitchen and karaoke room. Wi-Fi 
is also available. – Paige Lee Pei Qi

Suzhou invites corporates  
to hold meetings in paradise
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February and March found that 
data security was ranked a top 
concern, followed by the man-
agement of big data and the 
impact of mobile technology on 
business travel. 

Akshay Kapoor, head of 
CWT Solutions Group, Asia 
Pacific, said: “The evolution of 
technology and the rapid adop-
tion of smart technology has 
impacted the way we store and 
manage our data.”

Kapoor cited a 2015 study by 
the Ponemon Institute, which 
estimated that the average cost 
incurred for each lost or stolen 
record containing sensitive 
and confidential information is 
US$154, and the average total 
cost of a data breach for the 
350 companies participating 
in the study was estimated at 
US$3.79 million.

“New, unknown threats are 
constantly emerging and this is 
what we see as one of the key 
drivers for data privacy and 
security risks being consistently 
ranked among the top concerns 
of travel managers and travel-
ers,” he added.

Talk of the trade

Japan wants to say konnichiwa 
to more incentive groups
Japan Convention Bureau is 
sharpening its pitch to incentive 
buyers this year, and has several 
new initiatives to achieve its 
goal of making Japan the desti-
nation of choice for rewarding 
top achievers.

China, South Korea, Taiwan, 
Singapore, Malaysia, Indonesia, 
Australia and the US have been 
identified by the bureau as key 
incentive markets.

According to Tatsunori Naoi, 
a representative from the Des-
tination Management 
Section with the Japan 
Convention Bureau, 
more is being done 
to promote unique 
venues in Japan to 
international buyers 
and a new subvention 
programme out this 
month will encour-
age incentive planners to utilise 
such spaces.

A new incentive award is 
also being planned by the Japan 
National Tourism Organization 
(JNTO to recognise incen-
tive planners who have used 
Japanese venues in a creative 
way, encourage local incentive 
specialists to raise their stand-

By Paige Lee Pei Qi 
EVEN as sharing economy 
accommodation suppliers 
continue to thrive, corporate 
travel managers attending CTW 
China 2016 say they are still 
reluctant to take this 
option due to security 
challenges. 

Winnie Liew, re-
gional travel manager 
of Applied Materials 
Inc, Singapore, said 
her company has 
recently “said no to 
Airbnb” in their com-
pany policy last year. 

Liew explained that the 
decision was made because her 
company was not able to track 
travellers who booked with 
Airbnb, compromising travel-
lers’ safety and security.

She added: “Moreover, differ-
ent countries have different reg-
ulations with regards to Airbnb. 
For example, in Singapore not 
all houses can be rented out so 
if the company does not know 
the ground situation well, they 
will get into trouble.” 

Unilever Industries is also 

Security issues put corporates 
off sharing economy suppliers

“thinking twice” about this 
option, revealed Geetha Arekal, 
regional travel head, APAC. 

She said: “People are saying 
that this space is cheaper (by) 
up to 40 per cent so there is an 

opportunity to spend 
less. However, we may 
have to (spend time to 
screen) the rental place 
first for security. We 
are still thinking how 
we can do that.”

Benson Tang, 
regional director of 
Association of Corpo-
rate Travel Executives, 

opined that small- and medi-
um-sized enterprises might 
welcome such accommodation 
options “as their top prior-
ity could be to save on costs 
instead of (ensuring travellers’) 
security”.

Besides the risk posed to 
physical security, data privacy 
may also be compromised 
when sharing economy plat-
forms are not secure.

A survey of 113 Chinese 
travel managers conducted 
by Carlson Wagonlit Travel in 
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ards, and introduce the concept 
of incentive travel to Japanese 
companies. 

“The idea of incentive travel 
is still not widely accepted in the 
Japanese society, so we hope to 
educate local companies on the 
business benefits of such pro-
grammes,” Naoi explained.

More details on the award 
will be out after July.

The bureau is also deter-
mined to drive more business 
events traffic – not just incen-

tives – deeper into 
Japan. The updated 
Japan Convention Cities 
Guidebook (available 
on www.japanmeet-
ings.org) introduces 
the meeting facilities 
of 52 cities and regions 
across the country has 
been launched ahead 

of IT&CM China 2016 to achieve 
this. 

“We may have identified 12 
MICE cities in Japan, deter-
mined by their event facilities, 
accommodation options, unique 
venues and special culture, 
but there are far more destina-
tions that can support business 
events,” he said. – Karen Yue

Kapoor: financial loss 
from data breach

Naoi: thirst for more 
incentive groups

http://www.japanmeet-ings.org
http://www.japanmeet-ings.org
http://www.japanmeet-ings.org
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Talk of the trade

By Paige Lee Pei Qi 
The Philippines Department of 
Tourism (DoT) is determined to 
raise the appeal and awareness 
of Davao as a premier MICE 
destination among the Chinese 
market, and is working towards 
that goal with the new Let’s 
Meet in Davao: MICE Davao 
Program launched in February.

According to Roberto Al-
abado, DoT regional director of 
tourism, domestic travellers ac-
count for 95 per cent of overall 
arrivals in Davao. Hence, there 
is a “huge untapped potential” 
to grow its international market. 

Davao next on the map for Chinese MICE
Alabado said: “We know 

that travellers from China 
enjoy beach destinations very 
much and they have been to 
places like Cebu and Boracay. 
In Davao, besides the beaches 
we also have eco-tourism at-
tractions.”

He elaborated that Davao 
intends to package some of 
the small islands and promote 
them as a private island pack-
age for small-sized corporate 
groups seeking unique experi-
ences. These islands can ac-
commodate up to 50 pax.

Alabado added that Davao 
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tourism authorities are also 
conducting roadshows and 
closing deals with MICE spe-
cialists and service providers 
such as airlines in order to 
offer greater support for con-
ference and event organisers. 

Currently, Cebu Pacific 
and AirAsia Philippines have 
agreed to co-brand with the 
MICE programme by offer-
ing special fares for MICE 
participants. The two carriers 
will also participate alongside 
Davao’s MICE executive com-
mittee in destination promo-
tion roadshows.

4-star hotels wanted in Guangdong
Sunflower Holidays’ managing 
director Mint Leong has a group 
of 200 delegates from Malaysia 
Kwangtung Association who will 
visit three cities in China – Guang-
zhou, Zhongshan and Foshan – 
for 11 days in November. Leong  
needs four-star hotels to accom-
modate the group as well as a 
ground handler. Email her at 
mintleong@yahoo.com.

Conference planner keen on SEA 
Jason Li of AHCYTS International 
Business Conference wants to build 
his contacts with hotels, tourism 
bureaus and travel agents in the 
South-east Asia region. Contact Li 
at ahcytslgm@163.com.

Italians wants luxe Shanghai hotel
Maria Puppi, the CEO of OGS – a 
public relations and exhibition 

design company 
based in Milan 
– is bringing 
a group of 
40 architects 

from Italy to 
Shanghai this 

October for 
three days. Puppi 
is looking for a 

five-star hotel 
to house the 
group. Email 
marilena.
puppi@ogs.

it.

{ Hot leads }

As United Airlines celebrates 
30 years of operating in China 
this year, it establishes yet 
another milestone with the 
launch of its first direct ser-
vice from the US to a second-
tier Chinese destination.

Walter Diaz, managing 
director Greater China and 
Korea at United Airlines, 
shared that direct flights from 
San Francisco to Chengdu 
will commence this May. 

“It will be our first direct 
flight to a non-first-tier Chi-

United Airlines expands reach deeper into China 
nese city,” he remarked.

 With that, United Airlines 
will operate 96 flights weekly 
between the US and China.

The airline will commence 
San Francisco-Xi’an services 
in July.

Diaz said: “We have a 
rich history in China and 
are focused on building new 
markets here.”

“And as we celebrate our 
90th birthday this year – we 
are one of the oldest airlines 
in the world that is still in 

operation – we are keep-
ing up our investments on 
improving our flights (and 
products).”

Offering examples, Diaz 
said United Airlines is grow-
ing its fleet of aircraft with 
new Boeing 787s and 777ERs, 
retrofitting existing airplanes 
with new features, and reno-
vating older airport terminals 
in the US to give them new 
facilities such as restaurants 
and passenger lounges.  
– Karen Yue

design company 
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– is bringing 
a group of 
40 architects 

from Italy to 
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three days. Puppi 
is looking for a 

five-star hotel 
to house the 
group. Email 
marilena.
puppi@ogs.
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Talk of the trade

G20 Summit, new 
facilities sharpens 
Hangzhou’s MICE suit

We are strong enough as a 
mono-destination: Abu Dhabi
The Abu Dhabi Convention Bu-
reau is hosting a series of buyer 
engagement activities in China 
and playing up new hardware 
in the destination, in an effort 
to demonstrate its ability to 
deliver quality business events 
and experiences.

According to a bureau 
spokesperson, the biggest 
obstacle Abu Dhabi has in its 
pursuit of MICE business is that 
it lies in the shadow of Dubai. 

The spokesperson said: “Chi-
nese buyers are aware of Dubai 
but not many realise that Abu 
Dhabi also has a lot to offer. 
Many come to Abu Dhabi for a 
day tour but a large part of the 
programme is still in Dubai.”

The bureau would like to see 
Abu Dhabi eventually becom-
ing a mono-destination in 

By S Puvaneswary 
Malaysia Convention & Exhibi-
tion Bureau (MyCEB) and 
Malaysia Airlines (MAS) have 
joined forces to attract more 
business tourism and major 
events through a strategic 
partnership agreement inked 
on Monday.

The agreement will see My-
CEB and MAS collaborate for a 
year in the area of cooperative 
sales and marketing to harness 
mutually beneficial business 
opportunities.

MyCEB CEO, Zulkefli Sharif, 
told TTG Show Daily: “MAS 
will provide complimentary 
tickets to (potential buyers 
coming over) for site inspec-
tions in Malaysia, overseas 
speakers (attending events 
here) and overseas MICE op-

unknown what happened to 
MH370, MAS and the govern-

ment should stress 
to the Chinese on the 
safety standards of the 
airlines and what new 
precautionary meas-
ures have been taken 
since (the incident). 
The Chinese are still 
afraid to fly on MAS.”

Another buyer, 
Michael Ma, MICE 

manager at Suzhou Cultural 
International Travel Group, 
said: The partnership is a good 
start and it will help promote 
secondary destinations in Ma-
laysia that have the hardware 
for meetings and incentives. 
However, more can be done to 
rebuild our confidence in the 
airline.”

Ma suggested offering 
serious Chinese 

MICE buyers 
a site visit to 

MAS facilities 
to see for them-

selves the safety features in the 
aircraft. These activities could 
be part of MICE fam trips to 
Malaysia.

Chinese buyers still 
wary of flying with MAS 

erators on fam trips.
“Special discounted rates 

will also be given 
to MyCEB industry 
partners to travel to 
international trade 
events overseas.”

While Chinese 
buyers at IT&CM 
China welcome the 
initiative, most felt 
that efforts to rebuild 
Chinese travellers’ 
confidence in the Malaysian 
national carrier was lacking.

The mysterious disappear-
ance of MAS flight MH370 in 
2014 en route to Beijing is not 
yet a distant memory among 
the Chinese.

Wuxi-based Nexus Holi-
days general manager, David 
Hou Wei, said: “Since it is still 

Hou: focus on MAS 
air safety needed

This promising and enthusiastic group of students hailing from China learn the ropes of the MICE industry from veterans 
and professionals at the IMEX-MPI-MCI Future Leaders Forum at IT&CM China 2016. The full-day forum yesterday hopes to 
inspire and develop potential industry leaders who can help the MICE flame burn brighter than ever.

Industry men and women of tomorrow

Chinese MICE programmes.
Currently, Chinese MICE 

groups spend an average of two 
to three nights in Abu Dhabi. 
The bureau spokesperson be-
lieves that with new hardware 
coming online, such as The 
Louvre Abu Dhabi opening in 
2H2016, the destination will 
give Chinese MICE groups 
more reason to stay on longer.

To raise awareness of the 
destination among Chinese 
buyers, the bureau recently 
hosted several site visits and 
fam trips in partnership with 
Etihad Airways and DMCs.

The Abu Dhabi Tourism 
& Culture Authority office in 
China has also participated in 
MICE exhibitions in China and 
is actively engaging Chinese 
MICE media. – S Puvaneswary

NZ wins big with business events
Business events are generating high value for 
New Zealand’s visitor industry, and it can only 
get better, said Conventions and Incentives 
New Zealand (CINZ).

Figures released by the Ministry of Busi-
ness, Innovation and Employment for the year 
ending December 2015 show the average 
delegate spend per night is up 15 per cent 
from 2014 while the total spend by interna-
tional convention visitors was up 11 per cent, 
driven by the growth in per pax spend and an 
increase in delegates, up nine per cent.

Conventions and conferences generated 
around 846,000 visitor nights in 2015, of 
which 44 per cent were by overseas delegates.

 CINZ chief executive Sue Sullivan said 
business events are a major growth sector for 

{ In brief } New Zealand with international convention 
delegates spending an estimated NZ$350 
(US$239) per night, twice as much as other 
visitors to the destination. 

“This can only grow as our value proposi-
tion strengthens and (as) we gear up for major 
new convention centre and hotel infrastructure 
which will give us the ability to cater for much 
larger multi-day conventions,” Sullivan added.

Langham gets new online presence
Langham Hospitality Group has completed 
the makeover of its corporate website (www.
langhamhospitalitygroup.com), a project that 
aims to better engage its travel partners and 
business clients and highlight its growing port-
folio of brands and properties worldwide.

Simon Manning, vice-president, sales and 
marketing, said: “Today, consumers get their 
first interaction with a company through its 
websites; it is therefore crucial to create web-

sites that reflects our group’s branding, global 
portfolio of hotels and our dynamic growth 
trajectory.”

The website is fully responsive and will 
adapt and render perfectly on all devices in-
cluding desktops, tablets and mobile phones. 
Artfully-produced cinemagraphs are utilised so 
users have access to engaging content as soon 
as they land on the website.

The new corporate website is the latest 
addition to the group’s other digital platforms 
launched last year, which includes its luxury 
brand, Langham Hotels & Resorts (www.lang-
hamhotels.com) and its global upscale brand, 
Cordis Hotels & Resorts (www.cordishotels.
com). 

Ningbo eyes more Western traffic
The Ningbo Tourism Administration is actively 
promoting the city to the international MICE 
market, especially to Europe – where it has di-

A bevy of new international 
five-star hotels has mush-
roomed across Hangzhou in 
the lead up to the 2016 G20 
Summit in September, 
“greatly boosting” the 
Chinese city’s MICE 
capacity.

According to Roger 
Shu, MICE director 
of business events, 
Hangzhou Tourism 
Promotion Centre, 
there are at least 
1,700 new five-star rooms com-
ing into the market to meet the 
demands of the “high level” 
event. 

Some of the new openings 
include the 417-key Midtown 
Shangri-La, Hangzhou in the 
Xiacheng business district, the 
210-room Jumeirah Hangzhou 
in Qianjiang district, and the 
350-room JW Marriott Hotel 
Hangzhou. 

Joining these in September is 
Conrad Hangzhou, which will 
sit within the mixed-use Raffles 
City Hangzhou Mall. 

In addition to new accom-
modation, Hangzhou will also 

get a new MICE venue. Hang-
zhou International Expo Centre, 
which will open in September, 
will house 61 conference rooms 

and the city’s largest 
conference hall which 
spans 10,000m2. 

“These new facili-
ties will enhance our 
appeal as a destination 
for business events,” 
remarked Shu. 

In 2015, Hangzhou 
welcomed approxi-

mately three million travellers, 
18 per cent of which were busi-
ness travellers.

With this “enhanced reputa-
tion” along with strong interna-
tional interest in the destination 
arising from the G20 Summit, 
Shu said Hangzhou Tourism 
Promotion Centre is targeting 
to have business travellers con-
tribute to 30 per cent of overall 
international arrivals next year.

Shu added that Hangzhou 
will also host the 2022 Asian 
Games, another mega event 
that will further thrust the city 
onto the world stage. – Paige 
Lee Pei Qi

Shu: aiming for more 
business arrivals

rect flights to Rome and Frankfurt – and the US.
Located in the eastern coastal province 

of Zhejiang, Ningbo has established three 
international conference and exhibition centres, 
and are keen to attract both domestic and 
international events. 

The city has a burgeoning industry in the 
areas of stationery, textile, electronics and de-
vices, and welcomes industry visits to facilitate 
cross-border learning.

Aside from MICE, the destination offers a 
range of tourist attractions and activities to 
spice up pre-/post-meeting programmes.

speakers (attending events 
here) and overseas MICE op-

Ma suggested offering 
serious Chinese 

MICE buyers 
a site visit to 

MAS facilities 
to see for them

selves the safety features in the 
aircraft. These activities could 
be part of MICE fam trips to 
Malaysia.

Hou Wei, said: “Since it is still 

http://www.langhamhospitalitygroup.com
http://www.langhamhospitalitygroup.com
http://www.lang-hamhotels.com
http://www.lang-hamhotels.com
http://www.lang-hamhotels.com
http://www.cordishotels.com
http://www.cordishotels.com
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Truly Asian connections

As Malaysia shapes up to be a choice destination for Chinese MICE groups, the industry is 
looking to its better-connected cities to pull in the crowd this year, S Puvaneswary reports

I
n 2015, China was Malaysia’s top 
incentive market with 22 arrival 
groups bringing a total of 17,409 
delegates to the country. Travel 
agents in Malaysia are expecting to 

capture an even larger share of the market 
after initiatives were recently launched to 
promote the country as well as to make 
its secondary cities more accessible to 
Chinese MICE and incentive groups.

Among recent promotional efforts were 
efforts by the Malaysia Convention & 
Exhibition Bureau’s (MyCEB) to build its 
presence on WeChat, a popular network-
ing and social media app among main-
land Chinese users. 

Zulkifli Sharif, CEO of MyCEB, said: 
“This initiative leverages on social media 
and allows MyCEB to reach out and 
engage with industry partners who are 
frequent users of WeChat.” 

“To date, we have more than 600 fol-
lowers with approximately 95 per cent 
stemming from travel/ MICE agents.”

MyCEB also had success with road-
shows aimed at driving more business 
events from China to Malaysia, receiving 
seven wins and nine potential leads from 
roadshows held in Guangzhou, Chengdu, 
Shanghai and Beijing. 

And over the last six months, there has 
been a heavier focus on connecting China 
to secondary cities in Malaysia with the 
introduction of new flight routes.

AirAsia commenced a new daily ser-
vice between Kota Kinabalu and Wuhan 
from January 22 and began Langkawi-
Guangzhou routes on January 24.

As well, China Southern Airlines intro-
duced three weekly flights from Guangzhou 

to Kota Kinabalu on December 1, 2015. 
John Chan, business development di-

rector, Kris International Traveltours, said 
the increase in flights to island and resort 
destinations such as Penang, Langkawi 
and Sabah will strengthen Malaysia’s 
positioning as a MICE destination. 

While some of the new services are 
provided by low-cost carriers, Chan 
opined that improved accessibility is more 
important than the services provided by 
an airline, be it full service or low-cost. 

Chan said his company is also focus-
ing on secondary cities such as Wuhan, 
Chongqing and Xi’an as many companies 
in these cities are incentivising their sales 
staff with trips overseas.

The company is also hoping to attract 
smaller groups of 200 to 400 with frequent 
travel patterns.

It appears Malaysia’s business events 
sector will continue to see large numbers 
of Chinese footfall in 2016.

Sunflower Holidays recently confirmed 
its largest incentive group for 2016. Some 
12,000 people from Perfect China will 
travel to Kuala Lumpur, Malacca and 
Penang in staggered batches from March 
2 to 10. 

Perfect China has been bringing groups 
to Malaysia since 2003 and this is by far 
the largest group.

Mint Leong, managing director of 
Sunflower Holidays, added: “MICE traffic 
from China is returning. I foresee this may 
be a better year than 2015.”

This sentiment is shared by Winnie Ng, 
deputy general manager, Pearl Holiday 
Travel & Tour. She said:  “There is more 
interest in the destination and the devalu-

AirAsia commenced direct flights between Langkawi and Guangzhou this year; Cenang beach, Langkawi

Destination: Malaysia

ation of the ringgit certainly helps. We 
have a confirmed booking of 3,300 people 
from a multi-level marketing company 
from China and another group of 700 
people.”

On the downside, Sunflower Holidays’ 
Leong shared that one of the challenges 
was the need for more convention centres 
that have the capacity for large gatherings, 
in order to attract big groups to Malaysia. 

Leong said: “Some MICE organisers 
want to have their main event and dinner 
at the same venue. Thus it is difficult to 
find convention centres that have a meet-
ing hall and a separate hall for dining that 
can each fit 5,000 or more people.”

1 Penang Convention & Exhibi-
tion Bureau 
Penang Convention & Exhibi-
tion Bureau (PCEB), helmed 

by Ashwin Gunasekeran as CEO, was 
set up on January 4. The bureau’s 
primary roles will be to assist and fa-
cilitate the MICE industry stakeholders 
and community at large in marketing 
initiatives, and to help enhance the 
quality of experience for MICE clients 
in Penang. 

2 Forest City four-island project 
Malaysian prime minister, Najib 
Razak, announced incentives 
for companies to set up in the 

multi-billion ringgit mixed-use Forest 
City spanning four islands, includ-

DEVELOPMENTS TO WATCH

TALKING NUMBERS

214 The number of events 
supported by MyCEB 
in 2015, which con-

tributed an estimated RM1.3 billion 
(US$313.3 million) in economic value 
and attracted approximately 108,000 
international delegates to Malaysia

70,666 The 
weekly 
number 

of airline seats between China and 
Malaysia

ing tax breaks for qualified companies 
involved in tourism, education and 
healthcare. Razak said the incentives 
could help contribute RM175 billion 
(US$43 billion) in FDI by 2035. In addi-
tion, a duty-free mall is expected to be 
up and running at Fisherman’s Wharf 
on Island 1 by the end of the year.

3 SPICE and PWCC 
Renovations at the Subter-
ranean Penang International 
Convention & Exhibition Centre 

(SPICE) are expected to be completed 
by 2017, while the Penang Waterfront 
Convention Centre (PWCC) is slated 
to open in The Light’s commercial 
precinct in 2018, becoming two of Pen-
ang’s first convention centres.
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Skytrex Melaka
Skytrex Melaka, located within Taman 
Botanical Ayer Keroh, opened in November 
2015.  It is a great venue for teambuilding 
activities which are designed to give partici-
pants a total outdoor experience combining 
experiential learning in theory with team 
assignments and games.

For details, email: skytrex@skytrex-
adventure.com, or visit the website: www.
skytrex-adventure.com

WHAT’S NEW!

Aiman Batang Ai Resort & Retreat
The Batang Ai Longhouse Resort, formerly managed by Hilton, reopened on January 1 as Aiman 
Batang Ai Resort & Retreat under a new management, Planet Borneo Lodge Management. 

On top of refurbished public areas, the 100-key property on the fringe of the Batang Ai 
National Park in Sarawak also offers a refreshing natural environment and activities including 
fi shing in the Batang Ai Lake, kayaking, canopy walks and longhouse visits.

Pullman Kuala Lumpur City 
Centre Hotel and Residences
Pullman Kuala Lumpur City Centre Hotel 
and Residences opened in August 2015. It 
is a great venue for MICE as it has a large, 
pillarless ballroom which can fi t 800 people 
in theatre style and nine function rooms with 
natural lighting. The hotel has 445 rooms 
and 157 fully furnished apartments. It also 
has fi ve F&B outlets serving a variety of 
Chinese, Japanese and international cuisine. 
Its location, within the city centre and busi-
ness hub, makes it very convenient for those 
wishing to have a spot of shopping after the 
main work day is over. Major shopping malls 
such as Pavilion KualaLumpur and Lot 10 are 
within walking distance.

Escape Room  
Escape Room offers teambuilding pro-
grammes for corporate companies. Par-
ticipants are divided into teams and put in 
locked rooms where they have to fi nd clues 
to decipher puzzles and escape within 45 
minutes.

Each room presents participants with 
a unique scenario and character that they 
have to play. The varying storyline engage 
participants who try to solve puzzles within a 
stipulated time frame.  

There are Escape Room outlets located in 
major cities and towns around Malaysia. In 
April 2015, an Escape Room outlet opened at 
1st Avenue Shopping Mall in Penang. It offers 
six rooms, each with a capacity for up to 10 
people. On request, food and beverage can 
also be organised.

Dorsett Putrajaya
A new hotel in Putrajaya, the 218-key prop-
erty is conveniently located in the heart of 
Malaysia’s federal administrative capital in 
Precinct 3 and within walking distance to 
Malaysian government offi ces, such as the 
Ministry of Entrepreneurship. 

It houses Putrajaya’s fi rst rooftop infi nity 
pool, a rooftop gym with state-of-the-art 
gymnasium equipment, a pillarless ballroom 
for 300 people, and meeting rooms.

Nobu Kuala Lumpur
Located on Level 56 of Menara 3 Petronas 
in the iconic KLCC development, Nobu 
Kuala Lumpur offers innovative Japanese 
cuisine.  It is a great place to organise 
dinners and cocktail events as the venue 
is complemented with stunning views 
of the world-renowned Petronas Twin 
Towers and of Kuala Lumpur’s skyline. 
The restaurant features a progressive 
Japanese aesthetic and a sophisticated 
yet casual ambience. Spanning 1,115m2, 
Nobu Kuala Lumpur’s main dining area 
and sushi bar can accommodate up to 
200 guests. Nobu also houses two bars, 
a stunning lounge, and two private dining 
rooms, which can fi t up to a maximum of 
30 people each. 
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Devising ways to court the dragon
Persistent destination campaigns and support schemes for the Chinese MICE market by HKTB 
will hopefully bring about a climb in arrivals this challenging year, reports Prudence Lui

A
lthough Hong Kong was 
the choice destination for 
a number of sizeable meet-
ings and incentive groups 
from China’s insurance, 

direct selling and electronic companies 
last year, the destination’s overnight 
MICE arrivals from its neighbour and 
dominant tourism source market in 
2015 remained the same with 2014’s 
numbers.

Hong Kong Tourism Board’s gen-
eral manager, MICE & Cruise, Kenneth 
Wong, told TTG Show Daily that the 
poor progress in Chinese MICE figures 
was due to a slowdown in the mainland 
economy.

Adding further strain to the mas-
sive source market is the tightening of 
Chinese government spending on travel 
and events.

Director of sales and marketing with 
The Excelsior, Hong Kong, Noel Chai, 
noted that business from the Chinese 
MICE market has gone down since the 
spending restriction.

“Pharmaceutical and insurance com-
panies in China (are now favouring) 
domestic destinations such as Xiamen, 
Sanya and Zhuhai for their incentive 
trips and annual meetings,” she said.

A sliver of opportunity did emerge 
from the state’s austerity move. Chinese 
trade missions, government groups 
and offsite meeting groups from some 
Chinese corporations on a budget have 
turned to four-star hotels in Hong Kong 
during their travels.

“We have more bookings from them 
since, although not significantly more,” 
remarked Chai, adding that 2016 will be 
another challenging year, and one that 
is made worse by an unstable world 
economy.

Also reporting a dull 2015 is Vigor 
Tours’ manager for Greater China, Coral 
Wu. She revealed that her company did 
not handle any large incentive groups 
from China in 2015.

“Business was bad last year and saw 
large incentive groups breaking into 
smaller ones. Clients also chose to let 

leisure agents handle their bookings, 
skipping MICE specialists like us, while 
other clients used lower leisure rates 
to bargain for a lower price from us. It 
was tough and we had to readjust our 
service fee to meet their budget.”

Believing that business from the 
mainland will be equally uneventful 
this year, Wu said the company will 
“adopt a wait-and-see approach without 
embarking on any big moves to court 
Chinese MICE”.

Vigor Tours will turn its attention 
to building up the Chinese FIT market 
instead, although Wu said the company 
will still participate in IT&CM China to 
hunt down business opportunities and 
promote its brand.

Offering a positive view of the situa-
tion, Grand Hyatt Hong Kong’s director 
of sales and marketing, Cecila Lo, said 
the contraction of arrivals had led to 
reduced pressure on room rates. “It has 
actually made Hong Kong slightly less 
pricey for MICE than before,” she said.

To keep MICE clients drawn to the 
property, Grand Hyatt Hong Kong has 
invested in frequent hardware upgrades. 
“Our guestrooms’ renovation has re-
cently entered the final phase. Later this 
year, 11 specialty suites will be ready, 
increasing our flexibility for business 
events,” she added. 

On the part of Hong Kong Tourism 
Board, continuous efforts will be made 
to “uphold Hong Kong’s image as the 
world’s meeting place”, said Wong.

“We will focus primarily on promot-
ing meetings, incentive travel and con-
ventions in the mainland China market. 
Through an award programme, HKTB 
will motivate travel agents to promote 
Hong Kong as the ideal destination for 
meetings and incentive trips for their 
corporate clients.”

Meanwhile, Hong Kong will celebrate 
a record-breaking corporate gathering 
this year. Come June 15-17, more than 
30,000 people will convene in Hong 
Kong for the Nu Skin Greater China 
Regional Convention 2016, to be held at 
AsiaWorld-Expo.

 Another challenging year ahead for Hong Kong’s MICE 
sector is expected; view of the city from Victoria Peak

Destination: Hong Kong

WHAT’S NEW!

Mickey and the Wonderous Book 
Hong Kong Disneyland Resort’s new Broad-
way-style musical extravaganza, Mickey and 
the Wondrous Book, is a 28-minute live show, 
blending technology with quality theatri-
cal performance. The audience join Mickey 
Mouse, Goofy and Frozen’s Olaf the snowman 
on a journey through seven popular Disney 
stories to return Olaf to where he belongs. An 
exclusive corporate programme with Disney 
characters can be arranged.

1Wan Chai Development Project 
The government-led project will 
see the development of the Wan 
Chai bypass and the restoration 

of a pleasant waterfront that will improve 
the heavy traffic conditions in the area 
whenever major tradeshows are held at 
the Hong Kong Convention and Exhibi-
tion Centre. The waterfront space will also 
provide Hong Kong with a unique and 
spacious outdoor venue for large corporate 
events and concerts.

2Midfield Terminal 
Located west of Hong Kong 
International Airport Terminal 
1, the Midfield Concourse that 

opened last December has the capacity to 
serve an additional 10 million passengers 
every year. It provides 20 parking stands 

and is connected with Terminal 1 via an 
extension of the Automated People Mover 
system.

3The Fullerton Hotel  
@ Ocean Park 
Ocean Park’s expansion is in full 
swing now with the recent an-

nouncement of The Fullerton Hotel @ 
Ocean Park. The property is expected to 
break ground in 2017 and be opened to the 
public in 2020.

The Fullerton Hotel is another signifi-
cant milestone for both Ocean Park and 
Hong Kong, as it provides convenient ac-
commodation for guests spending multiple 
days at the attraction and the forthcom-
ing Water World, and will transform the 
country into a premier international resort 
destination.

DEVELOPMENTS TO WATCH

TALKING NUMBERS

891,573The 
number 
of MICE 

arrivals from Mainland China in 2015 – 
same as the previous year – out of Hong 
Kong’s total MICE footfalls of 1,720,000

5.2 The percentage 
decline in overnight 
MICE arrivals into 

Hong Kong from both shorthaul 
and longhaul markets last year 
over 2014

Popway Hotel
The 63-room Popway Hotel situated in 
Chatham Road South within Tsim Sha 
Tsui opened last July. It boasts a central 
location that places guests within walking 
distance of shopping malls like K11 Art Mall, 
iSquare and Harbour City. Facilities include 
a meeting room with half-day and full-day 
packages, Sky Deck rooftop lounge which 
is a great for small-sized events, and Uptop 
Bistro and Bar on the 19th floor.

Panda Hotel’s Crystal function room 
Panda Hotel has transformed some office space on the fourth floor into a new 533m2 meeting 
room called Crystal. The L-shape function space can accommodate 22 banquet tables.  Crystal 
room joins the hotel’s other meeting facilities on levels three and four.

Freshbiz
Freshbiz by Team Building Asia is a three-hour game-based training for developing entrepre-
neurial thinking and smart business acumen in the shared economy. Participants travel through 
the game on a mission to win, while gaining skills, understandings and strategies that not only 
help them to achieve the goals in the game, but also to excel in their lives.

Mercedes me Store
The 408m2 Mercedes me Store which opened in Central last September is a combination of 
vehicle presentations and high-end dining experiences in a new venue for business events. 
The thematic venue features a bar, restaurant, and a lounge displaying special Mercedes-Benz 
models along with a private consulting lounge. There is also a broad spectrum of digital tools 
and interactive screens to enhance delegate experiences.
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Neverending state of inspiration
Multiple journey visas, new partnerships with Chinese online media platforms and the ease of 
communication is key to attracting Chinese MICE to the island nation, writes Paige Lee Pei Qi

A
ccording to Singapore Tour-
ism Board’s (STB) latest 
statistics, Chinese arrivals to 
Singapore from January to 
November last year recorded 

an impressive year-on-year increase of 
21.6 per cent to 1,936,000 visitors.

While STB does not keep track of 
MICE arrivals according to countries, 
Low See Peng, regional director, Greater 
China, STB, said: “Singapore continued 
to be regarded as an exciting destination 
for Chinese MICE groups in 2015, attract-
ing various incentive groups from Greater 
China.

“These include new incentive groups 
such as Mafengwo, as well as returning 
groups New Era Health Industry Group 
and Nanshan Insurance (Taiwan),” she 
elaborated.

Sharing similar positive sentiments, 
Linda Low, manager, strategic partner-
ship and product marketing, Pacific 
World, said the number of Chinese MICE 
groups visiting Singapore in the first 
eight months of 2015 surpassed the total 
in 2014. 

She said: “The extension of multiple 
journey visas to Chinese nationals has 
opened up opportunities for the Sin-
gapore tourism sector and has made it 
easier for Chinese business travellers to 
Singapore.”

In addition, she pointed out that STB’s 
partnerships with Chinese online and me-
dia platforms have also helped to reach 
out to Chinese travellers. 

To better connect with the growing 
wave of mobile-savvy travellers emerg-
ing from China, STB partnered four 
major Chinese digital players last year. 
This marked STB’s most comprehensive 
initiative yet, comprising four first-time 
partnerships and two new product 
launches with current partners. First-time 
partners are Chinese OTAs Alitrip and 
Tuniu, and social review sites Dianping 
and Mafengwo.

 With this partnership, the digital part-
ners will curate and distribute content on 
Singapore over a period of two to three 
years to their users.

 Applauding these new partnerships, 
Joseph Sze, director of China from Siam 
Express, said: “This (initiative) gives Sin-
gapore the first-mover advantage in this 
aspect because (STB) is the first NTO that 
has done something so major.

“Chinese travellers are very depend-
ent on their mobile devices and they will 
(appreciate) the convenience of real-time 
information of the travel destinations 
provided by these digital services,” he 
said.

STB’s Low said: “This provides us with 
additional touchpoints to business travel-
lers, enabling us to make relevant content 
such as leisure and dining options easily 
available through technology, and further 
helps visitors to customise and maximise 
their time in Singapore.”

Apart from that, STB also launched the 
Singapore Incentives & Rewards (INSPIRE) 
2.0 programme for the Greater China 
market last September. INSPIRE 2.0 aims 
to promote Singapore’s unique attractions 
by packaging curated itineraries that cater 
to Chinese incentive travellers. 

As such, Chinese incentive groups can 
enjoy exclusive curated itineraries. For ex-
ample, Resorts World Sentosa will be able 
to provide welcome cocktails with a meet 
and greet session with movie characters 
at the Universal Studios Singapore. 

To further boost Chinese arrivals, 
STB’s Low highlighted how the new 
Chongqing Connectivity Initiative be-
tween Singapore and China, launched in 
January 2016, will help bring both des-
tinations closer. With that, West Air has 
since launched its inaugural international 
flight from Chongqing to Singapore, a 
thrice-weekly service.

While STB’s Low admitted that 
they expect macroeconomic factors to 
continue to have an impact on business 
traffic and expenditure from China, she 
expressed optimism for 2016. 

She said: “We believe Singapore 
remains a vibrant and attractive desti-
nation for business travellers, as 2016 
brings a variety of key exhibitions such 
as the Singapore Airshow and Food & 
Hotel Asia, where we (can) see a healthy 
percentage of Chinese business travellers 
(in attendance).”

Pacific World’s Low remarked: “Singa-
pore continues to face strong competition 
worldwide (in capturing China’s market) 
as countries constantly roll out new and 
refreshed initiatives to capture a bigger 
share of the pie.”

Nevertheless, Low said Singapore’s 
winning factor is the ease of language 
and visa facilitation – both key considera-
tions for any business traveller. 

Chinese MICE groups regard Singapore as an exciting 
destination; Marina Bay Sands pictured here

Destination: Singapore

Aerotel Singapore 
Plaza Premium Group last October 
launched its first Aerotel transit hotel 
at Singapore Changi Airport. Aerotel 
Singapore boasts a resort feel with ameni-
ties such as an outdoor swimming pool, 
Jacuzzi, gym and library lounge, plus a 
customised pillow menu.

Rates are charged based on a six-hour 
block and vary according to room sizes. 
Prices from S$90 (US$65) to S$130, with 
every subsequent hour priced at S$20 
each. 

WHAT’S NEW!

National Kitchen
Helmed by local celebrity chef 
Violet Oon, National Kitchen 
is a celebration of Perana-
kan cuisine. Choose to dine 
indoors in an elegant dining 
hall or enjoy sweeping views 
of Singapore’s skyline on 
the veranda. Private spaces 
are available for hire at this 
280m2 venue within the 
stately National Gallery 
Singapore.

Singapore Expo’s enhanced 
Wi-Fi service
Singapore Expo is now able to offer seamless 
connectivity to more than 15,000 concurrent-
ly active devices – the highest in Asia – in all 
of its 10 exhibition halls at Singapore Expo 
and 32 meeting rooms at MAX Atria.

The complimentary Wi-Fi access is suit-
able for webmail, social media and Internet 
browsing. Event organisers who require 
higher bandwidth of over 2Mbps can tweak 
the bandwidth according to their require-
ments.

1Terminal 4 at Changi Airport 
Slated to open in 2017, the new 
Terminal 4 (T4) in Changi Airport 
will feature breakthrough terminal 

design and innovative concepts. 
Passengers can expect enhanced 

travel experiences at T4. The biggest 
game changer at T4 is the extensive use of 
technology to improve passengers’ experi-
ence, enhance operational efficiency and 
raise manpower productivity. T4 will see 
the terminal-wide implementation of fast 
and seamless travel initiatives such as a 
complete suite of self-service and auto-
mated options from check-in and bag drop 
to immigration clearance and boarding.

2INSPIRE 2.0  
The Singapore Exhibition and Con-
vention Bureau’s new Singapore 
Incentives & Rewards (INSPIRE) 

2.0 programme aims to promote the 
citystate’s unique attractions by packaging 
curated itineraries that cater specifically for 

the Greater China Market. The programme 
is supported by Changi Airport Group, 
Gardens by the Bay, Resorts World Sen-
tosa, Sentosa Leisure Group and Singapore 
Turf Club, and perks are offered in three 
tiers that are differentiated by group size 
and length of stay in Singapore. 

Travel to Singapore must be made by 
March 31, 2017.
 

3Michelin Guide Singapore  
Singapore is the first South-
east Asian nation to get its own 
Michelin Guide – the popular 

restaurant recommendation publication 
which awards much-coveted stars – rang-
ing from one to three – to top dining 
establishments. 

The Singapore version will be bilingual, 
in English and Mandarin, and is expected 
to launch in the second half of 2016. This 
will help to strengthen the island nation’s 
regional and global’s position in the world 
of gastronomy.

DEVELOPMENTS TO WATCH

TALKING NUMBERS

1,936,000 
The number of visitors from China 
between January and November 2015, 
a 21.6 per cent YOY increase

 2,700 The number of 
international 
attendees 

at the European Society for Medical 

Oncology Asia Congress in December 
2015. It was the first time the event 
was hosted outside of Europe

 16The number of spine socie-
ties from around the world 
that are expected at the 

SpineWeek 2016 congress in May. The 
event is regarded as the world’s largest 
spinal care-related meeting, which will 
attract at least 6,000 attendees

M Social Singapore 
Located by the iconic Singapore River, M Social Singapore is the latest addition to Millennium 
Hotels and Resorts’ signature Leng’s Collection. The 293-room designer hotel overlooks the 
vibrant Robertson Quay precinct that is home to a variety of dining and entertainment options.

The hotel promises to provide a one-of-a-kind experience for style-conscious travellers with 
its boutique and latest technological offerings, while offering rooms designed by Philippe Starck.
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Let’s talk more business 
For the Philippine travel trade, sit-and-wait is not an option in the face of political embroilments 
with China – a slice of its colossal business travel pie alone warrants action, Rosa Ocampo writes

I
nbound MICE from China did well 
in 2015 notwithstanding the dispute 
between China and the Philippines 
over claims to Scarborough Shoal 
islands in the South China Sea. And 

in 2016, Philippine trade players are in-
tent to extricate themselves from the strife 
and actively reach out to their Chinese 
partners to promote business travel to the 
country.

Karem Miranda, officer-in-charge, 
MICE Department of the Philippine 
Tourism Promotions Board (TPB) said 
“hundreds of Chinese groups visited 
mainly Boracay, Cebu and Bohol via 
direct charter flights out of Shanghai and 
Beijing”. These groups were a combina-
tion of incentive and leisure visitors.

“China is one of our primary source 
markets for incentive travel,” said 
Miranda, who is upbeat about having 
more charter and commercial flights from 
China this year.

Also contributing positively were the 
international events hosted in Manila in 
2015, including a series of meetings of 
the Asia Pacific Economic Cooperation 
(APEC) and the arrival of Chinese presi-
dent Xi Jinping for the APEC Economic 
Leaders Meeting last November.

Miranda said that while the 2015 MICE 
statistics are not yet available, what is 
known is that total inbound from China, 
surprisingly, posted the highest growth 
rate of 24.3 per cent among the country’s 
top 12 source markets.

The travel trade is sanguine about 
MICE from China due to the growing 
volume of Chinese investments into the 
country and the huge Filipino-Chinese 
communities owning airlines, hotels and 
resorts, banks, manufacturing and big-
sized companies who can bring Chinese 
business footfall to the Philippines.

“With these influences, the country 
should be expecting more visitors not 
only for leisure or incentive programmes 
but also for corporate meetings and 
events,” said Janice Tiambeng, director 
of sales for Crowne Plaza Manila Galleria 
and Holiday Inn Manila Galleria.

“We are slowly gaining MICE groups 
this year,” Tiambeng said.

Christine Urbanozo-Ibarreta, director 
of sales and marketing of Chinese-
owned Golden Phoenix Hotel Manila, 
said the territorial dispute between 
China and the Philippines has not af-

fected MICE because “business is still 
coming in”.

Jerrie Mendoza, sales manager of 
Waterfront Hotels & Casino in Cebu, is 
also sanguine about prospects this year 
because Cebu is “getting a series of char-
ter flights from China since the latter part 
of 2015 to the present”.

A challenge, though, according to Mer-
lyn Ebora, MICE and inbound manager 
of Destination Specialists (Cebu), is the 
lack of fluent Mandarin-speaking guides, 
which the Philippine Department of Tour-
ism (DoT) is addressing by encouraging 
Chinese residents in Cebu to work as tour 
guides, not just as interpreters.

Another challenge is in attracting more 
Chinese conferences and conventions into 
the country. There are a handful, includ-
ing the International Exhibition of China 
Machinery and Electronics Products to be 
held in August, but that still leaves room 
for improvement.

China is a great source market by sheer 
volume of its people travelling overseas. 

Chinese arrivals posted the strongest growth in the 
Philippines in 2015; Willy’s Rock, Boracay pictured here

Destination: Philippines

WHAT’S NEW!

Conrad Manila
Conrad Manila is the newest luxury address 
in the Manila Bay area. Apart from 347 
rooms, the hotel boasts extensive MICE fa-
cilities including the main ballroom for 1,000 
pax, junior ballroom for 450 pax, an outdoor 
verandah function space for up to 400, seven 
meeting rooms, and a boardroom. It also 
has extensive banquet and dining facilities, 
including the piece de resistance, the spe-
cialty restaurant China Blue helmed by China 
master chef Jeremy Leong.

Golden Phoenix Hotel Manila
The newly-opened Golden Phoenix Hotel Ma-
nila is conveniently located within the Manila 
Bay conference area, from which the metro’s 
major tourist attractions and entertainment 
hubs are also easily accessible.

The 281-key property provides spacious 
rooms and chiropractor-approved mat-
tresses. Other hotel facilities include function 
rooms for up to 150 pax, banqueting, a 
garden, on-site shops, and business centre.

DreamPlay by DreamWorks
This interactive educational theme park 
at the City of Dreams Manila isn’t just for 
kids; it can also accommodate MICE events 
during weekday mornings and night time. 
A growing number of corporate events are 
being hosted in DreamPlay’s three function 
rooms while its eight attractions are suita-
ble for teambuilding activities. A minimum 
booking for 1,000 pax is required. The 
venue can accommodate up to 1,200 pax.

NAIA’s premium airport 
bus service
NAIA’s premium airport bus service under 
the brand name UBE Express is now avail-
able 24/7 at terminals 1, 2 and 3 of Manila’s 
Ninoy Aquino International Airport to various 
points of the metro.

With a flat rate of 300 pesos (a little 
over US$6), each air-conditioned bus can 
carry 24 pax. It has a large compartment for 
baggage, CCTV, GPS and on-board Wi-Fi.  
Passengers can book in advance online.

There are two routes and designated 
stops like malls and hotels. For Roxas Boule-
vard routes, commuters can board and get 
off at Midas Hotel, Hotel Jen, Manila Hotel, 
Mall of Asia and Entertainment City. The 
Makati City route stops at Glorietta 4 and 5 
and Ascott Hotel.

The Henry 
Manila
This charming 34-room 
hotel in a wide suburban 
compound teeming with 
ancient trees and tropi-
cal plants is as unique 
as can be. The five 
houses built in the 1940s 
were repurposed to cre-
ate this urban oasis, with 
extra care taken to make 
sure the post-war struc-
tures are maintained and 
preserved. The entire 
hotel can be hired for an 
incentive or corporate 
group of 60. Its court-
yard is also available for 
small events.

Regrettably, the destination is missing 
out on a sizeable portion of arrivals from 
China due to political tensions with the 
nation.

PATA CEO, Mario Hardy, advises that 
despite what politicians say, the private 
sector – travel agents, tour operators, 
etc. – should join forces and do trade mis-
sions to China.

“Forget about politics and just have 
discussions directly with tour operators 
and travel agencies in China. (The Philip-
pine travel trade) has to take the lead and 
initiative rather than wait for China to 
approach them,” Hardy urged.

For its part, TPB is more aggressively 
promoting and marketing in China. To 
generate positive brand recall, TPB has 
produced promotional materials includ-
ing Convention Planners’ Guide and MICE 
AVP in Mandarin. There is also coopera-

tion with hotels and airlines to give 
special perks to incentive groups and 
to support fam trips for China’s travel 
trade and media.

The Philippines also continues to 
participate in major trade shows in 
China including IT&CM China and the 
China Outbound Tourism and Travel 
Mart to maintain its presence in the 
market.

Miranda also mentioned the col-
laboration of DoT offices in Shanghai 
and Beijing with the Offices of the 
Philippine Consulate General in China 
to expedite visa applications.

She said records from the Offices 
of the Philippine Consulate General in 
Beijing, Shanghai, Xiamen, Guangzhou 
and Chongqing show that on average, 
315 visa applications were being pro-
cessed by each office daily in 2015.

1Upcoming convention centres 
The MICE hub of the Visayas will 
get its first major convention centre 
in the SMX Convention Centre 

Cebu when the new facility opens its 
doors in 2017. Convention centres are be-
ing built around the Philippines, including 
in Bonifacio Global City in metro Manila, 
Bacolod City and Iloilo City in the Visayas 
in recent years. 

2Improved connectivity 
Flag carriers Philippine Airlines and 
Cebu Pacific are increasing their 
international services, including 

the medium and longhaul, while interna-
tional carriers including Turkish Airlines, 
Ethiopian Airlines, Xiamen Airlines and 
several others have been mounting flights 
to the Philippines.

TALKING NUMBERS

22,000 
 
 

The number of foreign delegates who 
attended the Asia Pacific Economic 
Forum hosted by the Philippines last 
year

490,841 
 
 

The number of tourists from China 
who visited the Philippines last year, 
24.3 per cent more than the same 
period in 2014

 9.2 The percentage of 
China visitors to total 
Philippine arrivals, 

making them the destination’s fourth 
biggest market

DEVELOPMENTS 
TO WATCH
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Spreading MICE deeper inland
Bali is the darling destination among Chinese MICE groups, but the tourism ministry 
wants to show them that there’s more to offer in Indonesia, reports Mimi Hudoyo

C
hinese MICE groups, espe-
cially those on incentive 
trips, are favouring Bali 
over Indonesian capital 
Jakarta, noted industry 

leaders in the country.
A general lack of destination aware-

ness has been identified as one of the 
issues Jakarta faces when it comes to 
attracting the Chinese MICE market.

Vincent Jemadu, Asia-Pacific direc-
tor at the Office of the Deputy Minister 
for International Promotion Develop-
ment, Indonesia Ministry of Tourism, 
explained to TTG Show Daily that while 
his office is responsible for promoting 
the country as a whole for tourism 
and 16 specific destinations for MICE, 
Jakarta “needs to come up with its own 
destination promotion” to see greater 
success.

The city, however, has its hands full 
with infrastructure development and 
works to eliminate flooding.

Jakarta also loses out to its balmy 
sister in terms of destination security.

 Eddy Sunyoto, managing director 
of Terimakasih Indonesia Tours and 
Travel, who is also head of internation-
al promotion with the Association of 
the Indonesian Tours and Travel Agen-
cies, said Bali is regarded as “the main 
destination” because of its safety.

“You can take (MICE travellers) to 
Nusa Dua and they will find everything 

(in that area),” Eddy said.
Furthermore, the new toll road in 

Bali has improved traffic between the 
airport and many hotels, and there are 
abundant attractions for pre/post tours, 
according to Eddy.

Vincent shared that two major 
Chinese incentive groups will be touch-
ing down in Bali this year. The first is 
a 12,000-pax group from a multi-level 
marketing company in China, arriving 
in six batches in May. The second is a 
10,000-pax incentive group from a phar-
maceutical company in September.

And the Ministry of Tourism has 
stepped in to support both events with 
sponsorhips of cultural performance and 
souvenirs for all delegates and a hosted 
dinner for some 300 VIPs and VVIPs.

Vincent said such level of govern-
ment support is made available to large 
MICE groups. 

In terms of destination promotion in 
China, efforts are underway to target 
both primary and tier-two cities.

Eddy supports the move, saying that 
a  tier-two cities like Wenzhou have a 
huge outbound potential for MICE.

“There are, for example, six Lam-
borghini dealers,” he said, illustrating 
the city folks’ propensity to indulge in 
good experiences.

Encouraged by the potential for 
further growth in Chinese arrivals, the 
ministry is lobbying the airline industry 

Chinese MICE groups are drawn to Bali’s safety and popularity as a resort destination 

Destination: Indonesia

to connect Indonesia and tier-two Chi-
nese cities with direct services.

Vincent said: “We are looking at con-
necting Chengdu, Changsha and Nan-
jing with Bali and Jakarta, as travellers 
from these areas now have to transit in 
Hong Kong.”

The ministry is also planning to de-
velop and promote other destinations, 
both for leisure and MICE, to spread the 
Chinese market beyond Bali.

I Gde Pitana, deputy minister for 
International Promotion Development, 
Ministry of Tourism said: “We need to 
realise that Bali is still the main gateway 
to Indonesia and we need to spread 
(travellers) out to other destinations.”

The other destinations that are get-
ting the ministry’s attention are Greater 
Bali, Greater Jakarta, Greater Batam, 
Wakatobi-Bunaken-Raja Ampat, 
Makassar, Medan, Lombok, Bandung, 
Banyuwangi and Yogjakarta-Solo-
Semarang.

Explaining on move, Noviendi 
Makalam, director of marketing com-
munications at the Office of the Deputy 
Minister for International Promotion 
Development, said: “We are developing, 
repositioning, rejuvenating the existing 
brand, and planning an integrated mar-
keting communication. This means that 
we are doing media placements on each 
destination, which we plan to launch 
this month. The main message is to (get 

TALKING NUMBERS

2,500 The number 
of participants 
at the 13th 

World Chinese Enterpreneurs Conven-
tion held in Bali last year. It was one 
of the biggest MICE events from China 
hosted in Bali

 31.4 The percentage of 
visitors who came to 
Indonesia for busi-

ness and convention purposes in 
2014, according to latest data from the 
Ministry of Tourism

9The percentage of domestic busi-
ness travel and MICE movement 
in Indonesia in 2014, according to 

the country’s Ministry of Tourism. This 
translates into 22.3 million visitors

1Soekarno-Hatta International 
Airport Terminal 3 Ultimate  
The new terminal of Jakarta’s 
international airport will open by 

December 2016 and be fully operational  
in January 2017. It will be able to ac-
commodate 25 million passengers a year, 
boosting accessibility into the capital city 
and the rest of Indonesia.

2Indonesia Convention and Exhi-
bition Bureau  
Indonesian has finally formed 
a convention bureau, which 

will not only play the role of destina-
tion marketing but also provide product 
development assistance to its various 
destinations.

3Labuan Bajo Airport 
The new airport at the gateway to 
Komodo National Park was inau-
gurated by Indonesian president 

Joko Widodo last December. The 9,687m2 
terminal can accommodate up to 1.5 mil-
lion passengers a year, a ten-fold increase 
from the previous capacity of 150,000 
passengers, as well as handle larger air-
craft such as A320 and B737-800.

Improved connectivity between Bali 
and the Labuan Bajo will enable MICE 
delegates in Bali greater opportunities for 
fun extensions.

DEVELOPMENTS 
TO WATCH

MICE groups to) explore further...beyond 
Bali.”

The ministry also intends to increase 
the number of Mandarin speaking guides 
across Indonesia, through training and 
certification courses.

Pitana said: “We did a study in 2014 
which found that we will need 1,200 
Mandarin speaking guides by 2015, when 
we actually have only 800, of which only 
600 are active.”

Some 300 fresh guides were recruited 
in 2015 and the ministry aims for more 
this year.
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Seminyak Village
Opened last October, Seminyak 
Village offers two floors of retail 
heaven spread over 5,574m2 of 
space. More than 48 shops and 
restaurants are housed within 
the complex, while a landscaped 
rooftop terrace offers shoppers a 
place to rest while enjoying the 
view of Bali.

WHAT’S NEW!

Alila Solo
The 255-room Alila Solo is a new landmark in Solo and sets a high stand-
ard for events, be it a lavish networking party, large-scale conference or 
exhibition through its extensive MICE facilities including 14 meeting and 
boardrooms. The hotel’s two spacious ballrooms can be combined to ac-
commodate up to 3,500 guests. These venues are supported by a unique 
meeting hub concept.

Teras Dharmawangsa Restaurant
The four-storey Teras Dharmawangsa Restaurant in the up-
market Darmawangsa Square City Walk, South Jakarta sports a 
chic interior and serves Indonesian and Asian cuisine. The main 
restaurant is located on the first three floors, each with capac-
ity for 30 to 40 diners and featuring a different concept. The top 
floor is available for private hire, and is perfect for events with 30 
to 40 guests.

Bintan Lagoon Resort
Bintan Lagoon Resort is dangling 
a free full-day meeting with coffee 
breaks and other perks to corporate 
groups that are staying overnight at 
the complex.

Priced from S$160 (US$114) nett 
per person per day, the Meet for Free 
package includes a night’s stay in a 
Deluxe Room with buffet breakfast, 
two-way ferry service, return land 
transfer, Wi-Fi access, complimentary 
use of a meeting room plus two cof-
fee breaks with two snack items, and 
buffet lunch. Terms and conditions 
apply.

Meeting planners can also choose 
from a list of complimentary add-ons, 
such as 80 balls swing at the driving 
range, 15 minutes on the Ninebot trail 
and access to Powerhouse Gym.

For an additional S$90 nett per 
pax per day, corporate groups can 
add an unlimited golf game to their 
itinerary.

The Ritz-Carlton  
Spa, Bali
The signature spa of The Ritz-
Carlton, Bali offers a host of 
quality treatments using indig-
enous natural ingredients from the 
Indian Ocean and ancient Balinese 
methods married with modern 
techniques – perfect for recharging 
the body and mind after days of 
meetings.

There are 14 treatment rooms at 
The Ritz-Carlton Spa, Bali. 

Best Western Premier La Grande Hotel
The Best Western Premier La Grande Hotel has opened in Band-
ung, close to business, retail and entertainment areas. The upscale 
hotel offers 193 rooms and suites equipped with flat-screen TVs, 
mini-bars and free Wi-Fi. Facilities include eight meeting rooms, a 
business centre, spa, swimming pool and a fully-equipped fitness 
centre. There is also a restaurant that serves Indonesian, Asian and 
international cuisine.JNTO.pdf   1   16/3/16   4:33 pm
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Playing the appropriate cards
Stakeholders report growth in MICE business despite weaker attendance according to official data. 
Still, more programmes are being created to keep the Chinese interested. By Prudence Lui

W
ith the global uncer-
tainty and China’s 
economic slowdown, 
business events from 
China into Macau was 

negatively affected in 2015.
Based on Macau’s Statistics and 

Census Service, the total number of 
conference participants fell by 10 per 
cent to 88,189. This is despite the 125 
per cent year-on-year growth in meet-
ings and conference to 831 last year. 
Meanwhile, the number of exhibitions 
also decreased by nine year-on-year to 
78 (where 74 were organised by non-
government organisations), and the 
number of attendees dropped by 3.8 per 
cent to 2,393,461.

But with the Macao Trade and 
Investment Promotion Institute (IPIM) 
stepping up officially to promote MICE 
in the Chinese destination on January 1 
this year, things might just improve.

An IPIM spokesman told TTG Show 
Daily that China is “always one of the 
key MICE markets for Macau”. 

Besides courting planners from 
China through a stronger presence at 
related tradeshows like IT&CM China 
(Shanghai) and CIBTM (Beijing), IPIM 

is also pursuing the international MICE 
market. 

“While there was a minor fall in visi-
tor arrivals in 2015, MICE business is 
expected to continue its growth as new 
capacity comes online and the industry 
turns its attention towards this sector to 
fill the drop in gaming visitations,” said 
the spokesman.

The spokesman added that IPIM is 
“embarking on new programmes to 
support industry growth and incentivise 
new business to come to Macau”.

He elaborated: “We have a growing 
reputation as Asia’s mega events city 
and we will be hosting a number of 
large-scale MICE events this year such 
as the China Expo Forum for Interna-
tional Cooperation 2017, a 7,000-pax 
Herbalife China Extraordinary Meet-
ing, and a 10,000-pax Jeunesse Global 
Greater China Meeting.”

Local MICE stakeholders are doing 
their best to pull in traffic too. 

Sands China, vice president of 
destination marketing and sales, Ruth 
Boston, saw a positive overall increase 
in MICE business in 2015. She attrib-
uted this to Sands Resorts Cotai Strip 
Macao’s MICE promotion Meet for Free 

The city is well-positoned to cater to different markets due to 
the diversifed offerings aside from the casinos

Destination: Macau

in Macao, which ran from July to De-
cember last year. 

She said: “It helped us obtain more 
new business from MICE groups from 
China. Room nights increased by over 
40 per cent from the market in 2015, as 
compared to 2014.”

“We expect a healthy and steady 
growth this year because we have suc-
cessfully diversified our MICE business 
in key industries and focused on build-
ing strong partnerships with key players 
throughout the region. China is a key 
source market for us and we are invest-
ing significant funds in our marketing 
and sales efforts to grow business from 
mainland China,” Boston said.

Looking ahead, Boston feels that 
there are many opportunities to be 
tapped in China’s second tier cities 
such as Chengdu, Xiamen, Ningbo and 
Hangzhou. In 2016, the group will be 
conducting roadshows in some of these 
cities to showcase their MICE offerings. 

“While the economy plays an im-
portant role in how it affects travel out 
of the mainland, people still want to 
discover new destinations and Macau is 
well positioned to cater for all market, 
from families to (business events).”

TALKING NUMBERS

Grand Hyatt Macau also expects con-
tinued growth in business from China 
in 2016, bolstered by the efforts of the 
tourism and hospitality industry as well 
as the Macau government.

General manager Paul Kwok said: 
“We will continue to focus sales and 
marketing efforts on increasing busi-
ness from China, especially from the 
MICE segment, through hosting fam 
programmes and appreciation events, as 
well as leveraging on our group’s sales 
network. “

From an incentive perspective, Macao 
Government Tourism Office received a 
total of 58 incentive groups comprising 
a total of 36,725 participants last year 
through the Incentive Travel Stimulation 
Program. The majority of the incentive 
groups were from mainland China with 
a total of 14,466 participants.

One of the largest Chinese group to 
make landfall in Macau last year was 
the 9,000-pax Joymain Annual Confer-
ence.

Director Maria Helena de Senna Fer-
nandes said: “The majority of Chinese 
incentive groups were from the fields of 
medical technology, pharmaceutical ser-
vices. In order to continuously promote 
tourism development, we launched a 
new edition of the Travel Stimulation 
Program on July 1, 2015.”

Air Cruise’s director, Eric Chang de-
scribed 2015 as a quiet year for Chinese 
MICE with only a slight decrease thanks 
to the government’s support.

He remarked: “The government has 
been helping the industry directly and 
indirectly. For instance, it hosted more 
government events last year, with invi-
tations extended to scholars and experts 
from the mainland.

“I am not optimistic about this year 
but the drop (in MICE business) will 
be limited to a single digit. The only 
opportunity I see in this situation is that 
the demand for business event man-
power would not be as high as before 
so clients can expect better service 
quality.”

58 The total number of incen-
tive groups the Macao 
Government Tourism Office 

received through the Incentive Travel 
Stimulation Program. In total, there 
were 36,725 participants

909 The total number of 
MICE events held in 
Macau last year. Both 

meetings and conferences accounted 
for 831, up by 125 year-on-year

10 The percentage drop in the 
number of participants to 
88,189, despite the positive 

growth of meetings and conferences

2.1The average duration of 
the meetings and confer-
ences in days. This is down 

by 0.2 days as compared to 2014
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DEVELOPMENTS TO WATCH

WHAT’S NEW!

1Jurisdiction granted 
On December 20, 2015, the 
Macau Government was granted 
jurisdiction over a maritime area 

of 85km2.
Proposals for land reclamation can 

now be submitted directly to the Chi-
nese government without the needing 
to negotiate with the Zhuhai govern-
ment. This will greatly facilitate the 

further development of infrastructure in 
the space-starved city of Macau.  

2Taipa Ferry Terminal 
The new Taipa Ferry Terminal at 
Pac On will make it more con-
venient for travellers to access 

the Cotai Strip. The Macao Government 
Tourism Office has also planned a visi-
tors’ centre within the facility.

3Wynn Palace and Parisian 
Macao 
 Both 1,700-room Wynn 
Palace and 3,000-key Paris-

ian Macao will debut in mid-2016 
and late 2016 respectively. They 
are expected to further intensify 
competition in the hotel land-
scape, ultimately benefitting 
travellers.

Broadway Macau
Linked via an air-conditioned footbridge from Galaxy Macau, Broadway Macau boasts 
more than 40 F&B stores and 20 retail outlets, of which 60 per cent are Macanese owned 
and operated. 

Head there for a taste of the very best in Macau cuisine. While there, enjoy the nightly 
live street entertainment. The building also houses the Broadway Theatre, a 3,000-tiered 
seating venue that can host a variety of shows, events and conferences.

Tuen Mun Ferry Terminal
In late February 2016, TurboJET started sailing from Tuen Mun Ferry Terminal to Macau 
Maritime Ferry Terminal. The journey takes about 40 minutes, and is an option for MICE 
visitors who visit Macau. Eight daily sailings were initially planned, but TurboJET added six 
more sailings in March to meet growing demand.

TurboJET also sails to Kowloon and Hong Kong Island. Passengers who depart from the 
terminal will also have to bear a ferry terminal service fee of HK$28 (US$3.60) per ticket, 
as the company is responsible for maintenance of the terminal. 

Fook Lam Moon
Reputable traditional Cantonese restaurant Fook Lam Moon opened in Macau last summer. 
The 43-year-old restaurant group is acclaimed for serving traditional Cantonese cuisine, 
where chef Chan Yau Leung created a menu featuring dishes such as roasted suckling pig 
and braised dried abalone. 

Situated in Galaxy Macau, this 160-seat outlet has nine private rooms for various sizes of 
parties or events. The largest room can accommodate up to four tables of 10 persons each.

Batman Dark Flight and Golden Reel
Last November, both the Batman 4-D Dark Flight ride and the Golden Reel were launched in 
Studio City, giving event organisers additional entertainment options.

Join Batman in battling Gotham City’s villains in the action-packed flight simulation ride, 
or choose to ride the ferris wheel. Not for the faint hearted, the ferris wheel has 17 Steam-
punk-themed cabins erected in a figure-eight shape at a height of 130 metres above ground, 
on the 23rd storey. 

The St Regis Macao
Last December, the St Regis Macao threw open its doors as the latest luxury brand in Ma-
cau. It is one of the few hotels in Macau to offer natural daylight and views through floor-to-
ceiling windows in its 11 breakout meeting rooms. Apart from the Astor Ballroom which can 
seat 400 banquet-style, there are other options like the swimming pool on the eighth floor 
which can cater to groups of 400 people for an outdoor cocktail or reception. 

Artist impression of Parisian Macao
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sdsfhs adfgbadsga erhwrth sryjryj return may get a boost with the visa fee waiver, among other draws, 
writes S Puvaneswary

Must-dos 
around the city

Host city: Shanghai

Stroll along the Bund
A walk along the Bund provides an in-
troduction to the essence of big, bold, 
fashionable and commercial Shanghai.

The avenue is lined with Art Deco 
buildings from the 1920s and 1930s 
when Shanghai was the Paris of the 
East. Visitors can climb to the top of 
a floodwall barrier for a view of the 
river and Pudong’s forest of skyscrap-
ers such as the Oriental Pearl TV 
Tower and the grand Jin Mao Tower.

Time at the museum
The geographic and symbolic centre 
of the city is People’s Square, a former 
British racetrack that was turned into 
the city’s municipal centre. It’s the 
seat of the city government and home 
to the Shanghai Museum, Shanghai 
Grand Theatre and Shanghai Urban 
Planning Exhibition Center. 

The Shanghai Urban Planning 
Exhibition Center features a full-scale 
model of the city and is a crowd-pleas-
er. The model shows the vastness of 
the city and it’s updated frequently to 
reflect the city’s rapid rate of develop-
ment.

Vivian Cao
Director of mar-
keting, Renais-
sance Shanghai 
Pudong Hotel

Clockwise from above: The Bund and its forest of skyscrapers; Yu 
Garden brightly lit up at dusk; the futuristic-looking Shanghai Urban 

Planning Exhibition Center; savour delicious xiao long baos

Long Museum West Bund

Visit a classical Chinese garden 
Head to Yu Garden, a classical Chinese 
garden that dates back to 1559. Sur-
rounded by a tourist bazaar, the two-hec-
tare garden is very beautiful – boasting 
elegant doorways, whitewashed walls, 
rockeries and carp ponds, all of which 
never fail to impress visitors.

Have a local snack
From pan-fried sheng jian baos to 
steamed xiao long baos, sample the  
city’s local fare in Cheng Huang Temple. 
It is within walking distance from Yu 
Garden.

A longtang story
Developers have begun to appreciate the 
commercial value of preserving charming 
longtangs or lane houses. 

Bustling Taikang Road is lined with 
outdoor cafés. There are also boutiques 
with clothes from local fashion design-
ers, handcrafted silk souvenirs and local 
artwork. Nearby is the Sinan Mansions 
complex, which juxtaposes these small 
houses with modern buildings, giving the 
restaurants and bars a unique feel. 

After-dark pleasures
In Shanghai’s French Concession district 
are some of the most chic and laid-back 
places to hang out in.

For fabulous drinks and great atmos-
phere head to El Cóctel and Apartment. 
Down the street there is Kiitos, a Tokyo-
style whiskey bar, where serious drinkers 
can enjoy premium pours. 
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WHAT’S NEW!

DO
Ahn Luh Zhujiajiao
Experience China’s very own luxury hotel 
brand which marries old world Chinese hos-
pitality with modern contemporary elegance.

Ahn Luh in the water town of Zhujiajiao 
– an easy-to-get-to suburb of Shanghai – is 
a recently-opened resort. The property has 
35 villas and facilities such as a museum, 
restaurants, a library, meeting spaces, a spa 
and tai chi centre.

Jinjiang Metropolo Classiq
Located along bustling East Nanjing Road, 
the Jinjiang Metropolo Classiq Off Bund hotel 
features high ceilings and an elegant interior.

The historic building is home to a sexy 
bar and intimate restaurant, both of which 
are ideal for upmarket private events. The 
restaurants seats up to 40 while the bar can 
accommodate up to 120 cocktail-style. There 
is also meeting space for groups of up to 30 
people.

Bicycle tour
Go on a bicycle tour and take a nocturnal 
pedal at 21.00 through Shanghai to see 
another side of the city. 

A guide will take the group to the back 
lanes of the former French Concession, the 
twisted alleyways of the Old City (impassable 
during the day), cross the famous zig-zag 
bridge outside Yu Garden (sans tourists), 
before ending the tour along the Bund just in 
time to see the lights of the Pudong skyline 
turn dark for the evening.

Sidecar 
Explore Shanghai in a fleet of 1970s vintage 
sidecars before licensing issues prevent 
them from operating on the city’s streets. If 
not resolved, these sidecar tours will prob-
ably vanish in 2017.

SEE
Shanghai Natural History 
Museum
The nautilus shell-shaped Shanghai Natural 
History Museum opened last year within the 
Jinan Sculpture Park. It’s a word-class mu-
seum with more than 10,000 artefacts from 
the world’s seven continents. 

The museum has exhibit spaces, a 4-D 
theatre, an outdoor exhibit garden and a 
30m-tall atrium that lets natural light filter 
through a striking glass wall inspired by the 
cellular structure of plants and animals.

Discovery Adventures Park
Situated in Andaman Moganshan Resort in 
Huzhou, about two hours from Shanghai, 
Discovery Adventures Park is expected to 
open this year. 

The 100-hectare park is being marketed 
as a destination that integrates extreme 
sports, and business and leisure tourism. It 
will also have outdoor survival and adventure 
training activities available. Teambuilding 
events include scaling the country’s largest 
rock climbing wall, zip lining, ATV tours, 
mountain biking, hiking, and tackling obsta-
cle courses. 

Shanghai Disney Resort
The highly-anticipated grand opening of 
Shanghai Disney Resort is slated for June 
16, 2016.

The theme park will boast the tallest 
Enchanted Storybook Castle, Gardens of 
Imagination – the first land designed as a 
garden in a Disney park, and Treasure Cove 
– the first pirate-themed land in a Disney 
park. Treasure Cove is based on the popular 
Pirates of the Caribbean franchise and the 
area will feature an eponymous ride, a canoe 
ride, a splash pad, and a Captain Jack’s 
Stunt Spectacular show.

The exterior of Bistro 321 Le Bec

From left: Shanghai Disney Resort; an alleyway in Shanghai’s Old City

Sam Braybon
Bespoke 
ambassador to 
Shanghai,  
Bespoke Shanghai

EAT
The Nest
Check out The Nest, a popular restaurant, 
bar and lounge located right next to the 
contemporary Rockbund Art Museum.

Opened at the end of 2014, the popular 
spot has a laid-back atmosphere and spe-
cialises in vodka-based cocktails and high-
end bar food such as oysters and steaks. 
Music – from the genres of indie rock and 
electronic – comes on later in the night. 

Xixi Bistro
In a quaint 1930s lane house along Wuyuan 
Lu is a Chinese-Italian fusion place called 
Xixi Bistro. 

The eatery offers a casual and affordable 
dining experience in three sections. There 
is a restaurant on the first floor, a cocktail 
bar on the second and an expansive garden 
in the backyard. The menu features items 
such as jiaozi, fried rice, and noodles that 
come with western ingredients and influ-
ences.

Bistro 321 Le Bec
Located in a 1920s villa along Xinhua Road, 
Bistro 321 Le Bec is an award-winning 
multi-concept French restaurant helmed by 
celebrity chef Nicolas Le Bec. 

On the menu are French classics and a 
comprehensive wine list covering a  good 
portion of France’s premier growing regions.

Discover something old
Follow an expert guide into Shanghai’s 
Old City and learn about its early days 
as a Ming Dynasty trading post that was 
famous for cotton and textile production.

Then traverse a tangle of impossibly 
narrow lanes surrounding Shanghai 
Confucius Temple and discover its hid-
den architecture, before marvelling at the 
discreet villa where Einstein and his wife 
once dined in during a stopover.

A different type of bar crawl 
The city is a world-class party town and 
those looking for a good time can dress 
up and indulge in a three-hour signature 
Shanghai cocktail experience.

Accompanied by a doyenne of 
Shanghai’s nightlife scene, visitors will 
experience three of the city’s hidden 
bars and obtain exclusive access to three 
bartenders, where each bartender will 
craft a bespoke cocktail based on one’s 
favourite spirits and flavours.

Time hop into the past
A stroll along the Bund will give visitors 
a feel for Shanghai’s luxury business en-
vironment, while a visit to the Shanghai 
Urban Planning Exhibition Center tells 
the story of Shanghai’s transformation 
from a sleepy backwater to a global 
financial hub.
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Connecting over lunch By Eugene Tang

Carlson Wagonlit Travel China’s Eric Qin and Kay Zeng, Cochin 
University of Science & Technology India’s Edathil Vijayan and Carlson 
Wagonlit Travel China’s Katy Li

Carlson Wagonlit Travel China’s Jerry Li, Safari Plus India’s Shailendra 
Kesari, Wavenet China’s Megan Chen and Shenny Luo

Mega Travel Bulgaria’s Lidiya Ivanova, Dove Travels India’s Ashwani 
Gupta, HelmsBriscoe China’s Laura Hu and Swift Bridge Technologies 
Malaysia’s SK Chong

Inner Mongolia Tourism Industry Association’s Liu Yang, Nexus 
Holidays Group China’s David Hou Wei and Evergreen Travel Agency 
China’s Lu Li Min

Trip Savers Travel & Tours Philippines’ Ollah De Guia Quilatan, Lucky 
3 Tours Philippines’ Reggie Abenoja and World Master International 
Travel Philippines’ Leilani Agana

Provident Global Capital Group Australia’s Kin Fung Michael Chow, 
CITS China’s Yan Yan, Freeplus Shanghai’s Joana and Yuan Jing

Gallery

Opening with a flourish By Eugene Tang

TTG Asia Media’s Darren Ng (centre) opens IT&CM China and CTW World with key 
partners (from left) Carlson Wagonlit Travel China’s Albert Zhong, MP International 
Singapore’s See Lay Eng, Shanghai Municipal Tourism Administration’s Patrick Chen, 
CITS International MICE Co China’s Zhang Shou, CATS MICE Community’s Jiang Qi 
Kang and Marriott Shanghai Parkview’s Johnny Chen

Opening with a flourish

TTG Asia Media’s Darren Ng (centre) opens IT&CM China and CTW World with key 
partners (from left) Carlson Wagonlit Travel China’s Albert Zhong, MP International 
Singapore’s See Lay Eng, Shanghai Municipal Tourism Administration’s Patrick Chen, 
CITS International MICE Co China’s Zhang Shou, CATS MICE Community’s Jiang Qi 
Kang and Marriott Shanghai Parkview’s Johnny Chen

Beijing Easy International Travel Service’s Yang Chen Xing 
and Ma Hua Ying with CYTS World Travel Service China’s 
Phoebe Wu

Corning Singapore Holdings’ Peter Koh and 
Frasers Hospitality Singapore’s Amy Lai

Uniholiday South Korea’s Hue Hag Gon Kim, Redcap Tour Co South Korea’s 
Hana Lee, Enjoy Life Corporation South Korea’s Jiyeon Kim and Nexus 
Holidays Group China’s David Hou Wei

TTG Asia Media’s Pierre Quek, Darren Ng and Michael Chow raising a toast with 
Malaysia Convention & Exhibition Bureau’s Lee Sheau Fen (second from left) and 
Zulkefli Hj Sharif (fourth from left)
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Korea Tourism Organization’s Heesu An

Wyndham Grand Xian South’s Shirley Li, Wyndham Grand Plaza Royale Huayu 
Chongqing’s Fintan O’Doherty, Wyndham Hotel Group China’s Kitty Huang and Charles 
Teng, and Greater China Hospitality China’s Kelly Cheng

Nusaraya Tour Indonesia’s Paul, Museum Tekstil Indonesia’s Rosi Mery, Ministry of 
Tourism, Republic of Indonesia’s Nailis Saadah and Hendro Kuswoyo

Guangzhou Dong Fang Hotel’s Alex Zhu, LN 
Hospitality Management China’s Jerry Tam and Colly 
Ng, and The Garden Hotel, Guangzhou’s Carey Yip

Abu Dhabi Convention Bureau’s Azayez Al Muharrami and 
Anood Khalifa

World Travel Service China’s Phoebe Wu, Yas Island UAE’s Mariam 
Al Musharrekh and Cynthia Goh

Showcasing the world of M ICE at IT&CM China

Hong Kong Tourism Board’s Rebecca Zhu, Meetings & Exhibitions Hong 
Kong’s Christy Wong, Hong Kong Tourism Board’s Zoe Lo and Lillian Wu Japan National Tourism Organization’s Shinji Shiota and Tatsunori Naoi
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Chimelong Zhuhai’s Eric Zhang, Chimelong Hotel China’s Tina Wai and Lucy Tsang, and 
Chimelong Zhuhai’s Andy Lv

CYTS China’s Xia Wenjia and Studio City Macau’s Patrick Ma

Thailand Convention & Exhibition Bureau’s Danupol Aumbhitaya, Nida Chunhacharti, 
Siriporn Tarnvudhikul and Krit Promphrasid

Showcasing the world of M ICE at IT&CM China By Eugene Tang

Millennium Hotel Chengdu’s Peri Lin, Millennium Hotel Wuxi’s Jacky Yan, Millennium Hotels and Resorts 
China’s Roslyn Chan, Grand Millennium Beijing’s Jovian Yang and Viola Yao

Gloria Hotels & Resorts Hong Kong’s Cindy Xie, G-Luxe Hongqiao Shanghai by Gloria’s 
Leo Wu, Gloria Plaza Hotel Suzhou’s Joy Lv, Valley Conference Center China’s Jason Teng, 
Xiandai Gloria Grand Hotel Changsha’s Winnie Li, Gloria Hotels & Resorts Hong Kong’s 
Felix Zhang, Menshine Gloria Plaza Hotel Shantou’s Max Qin and Tommy Tao

Taiwan Tour’s Henry Hu, Willy Event Consultants Taiwan’s Patti Tang, Taiwan Trade Center’s 
Lily Su, Gran Hi-Lai Hotel China’s Jony Hu and 85 Sky Tower Hotel China’s Apple Gu

Novotel Nanjing East Suning Galaxy’s Hunter Jiang, 
Pullman Changshu Leeman’s Cindy Liu, Sofitel 
Chengdu Taihe’s Martin Wang

Impact Exhibition Management Thailand’s Zhou Sisi 
and Munthana Meengern

Macao Trade and Investment 
Promotion Institute’s Sam Lei
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香港強化「會展之都」、「郵輪樞紐」形象

Hong Kong

News

■張廣文＝採訪報道

推動會展及郵輪旅遊發展是

香港旅遊發局近年的重點工作之

一，並會聚焦積極爭取更多會展

項目赴香港舉行、強化香港「亞

洲郵輪樞紐」形象、提高消費者

對郵輪旅遊的認知與需求、推動

郵輪區域性合作等方向努力。

爭取更多會展赴港舉行

為積極爭取更多會展項目赴

香港舉行，香港旅遊發展局在

2016~17年度會繼續因應會展旅

遊各個範疇的特性，採取針對性

的推廣策略，吸引更多高增值的

會展旅客訪港。

同時，亦會向會展活動的主辦

機構和參與者提供具吸引力並切

合所需的服務與優惠，借此吸引

更多不同規模的會展活動在香港

舉行，強化香港作為「國際會展

之都」的形象。

旅發局表示，推廣會展旅遊的

重要工作有三。

1.企業會議及獎勵旅遊(會獎

活動)，集中資源于南韓、內

地、印度及印尼等短途市場，並重

點向具較高潛力的多個行業，包

括直銷、金融及保險、信息科技、

製造及醫藥業進行推廣。

同時，與設有專責部門籌劃會

獎活動的大型企業加強聯繫，以

爭取有關機構來港舉辦會獎活

動。亦會透過多項業界活動，如

大型旅遊展及業界簡介會等，與

專門籌辦會獎活動的機構加強

聯繫，透過其商業網絡，吸引更

多會獎活動在香港舉行。並且借

着參與大型的會獎旅遊博覽會、

舉辦訪港考察團及業務洽談會

等，加強與會獎活動籌辦機構的

聯繫，向他們積極推廣香港作為

會展旅遊目的地之優勢和特色。

此外，為會獎活動的承辦機構

舉辦獎勵計劃，鼓勵他們向大型

企業推介香港作為會獎活動的目

的地。

2.大型會議，則集中資源于

歐美市場，重點向六個主

要行業，包括科學、醫療科學、工

程、社會科學、科技及商務進行

推廣，以爭取大規模或重要的大

型會議在香港舉行。同時，在歐

洲及美國，分別與專業組織及專

業會議籌組者等進行策略性合

作，並主動接觸組織的成員，游

說他們在香港舉辦大型會議，以

及一些規模相對較少，但會再次

舉行的商業會議。

另外，利用國際會展業界的盛

事，例如「IMEX」，作為推廣平

台，向歐美會議主辦機構進行推

廣，加強聯繫。同時，聯同香港業

界參與多個于歐美舉行的國際性

會展旅遊展，並透過于展覽期間

舉行不同的活動，加強本地業界

與專業會議籌組機構的接觸。

此外，與內地的專業組織及其

香港分部加強聯繫，並安排有關

組織的代表來香港考察，加深了

解香港作為會展旅遊目的地的優

勢，從而鼓勵他們在港舉行大型

會議。

3.展覽，則繼續聯同香港展

覽業界，于國際展覽業界活

動上合作推廣，展示在香港舉辦

展覽活動的優勢，並強化香港作

為「亞洲展覽之都」的形象。同

時，協助展覽活動主辦機構進行

市場推廣，並與業界合作，為出席

者提供適切的旅遊套餐、優惠和

款待服務，以鼓勵現有的展覽活

動繼續留港舉行，同時吸引新的

展覽活動來港舉行。

強化「亞洲郵輪樞紐」形象

就強化香港「亞洲郵輪樞紐」

形象而言，在2016~17年度，香港

旅遊發展局會繼續透過參與大

型及國際性的郵輪業界活動，

例如，2016年3月在美國佛羅里

達州舉行、全球最大型郵輪業

界論壇及展覽「Seatrade Cruise 

Global」，向郵輪業界推廣香港

作為郵輪旅遊目的地的優勢與吸

引力，並強化香港作為「亞洲郵

輪樞紐」的形象。

期間，香港旅遊發展局會晤國

際郵輪公司的高層，深入介紹香

港在郵輪旅遊方面的最新情況

和發展潛力，積極游說國際郵輪

公司將香港列入其旗下船隊的

航程之內。

同時，亦會主動聯繫一些將于

未來數年有全新郵輪投入服務

的歐美高端郵輪品牌，積極宣傳

亞洲郵輪市場巨大的發展潛力，

並介紹香港作為「亞洲郵輪樞

紐」的優勢，從而吸引他們日后

部署調派更多郵輪到區內港口，

尤其是香港。

另外，經特區政府反映意見

后，中央政府允許內地旅行團乘

坐郵輪從香港到台灣后，繼續乘

坐該郵輪前往日本和韓國，再返

回內地的措施，有助香港開發更

多樣化的郵輪旅遊產品，吸引內

地旅客來港乘坐郵輪旅遊。

提高對郵輪旅遊
認知與需求

在提高消費者對郵輪旅遊的

認知與需求方面，有見郵輪旅遊

仍然屬于相對新興的旅遊模式，

香港旅遊發展局將于多個主要客

源市場，包括內地華南及華西地

區、東南亞、印度、台灣、日本及

南韓等地，透過公關宣傳和數碼

媒體等途徑，向當地消費者推廣

郵輪假期的獨特之處，以及香港

作為郵輪旅遊目的地的吸引力。

因應郵輪公司考量是否調派

郵輪到一個港口時，往往會視當

地的市場發展潛力為其中一個重

要考慮因素，有鑑于此，香港旅

遊發展局于2016~17年度將會透

過傳媒及數碼平台等在香港宣傳

郵輪假期的特色，及以香港為母

港的郵輪行程，以提高香港消費

者對郵輪旅遊的興趣及需求，進

而提升香港作為郵輪客源市場的

發展潛力。長遠而言，這將有利

于吸引更多郵輪公司選擇以香港

作為母港。

推動郵輪區域性合作

推動郵輪區域性合作方面，在

2014年4月，香港旅遊發展局與臺

灣觀光局共同創立「亞洲郵輪專

案」，以推動郵輪旅遊的區域合

作，並透過資助形式，鼓勵郵輪

公司開發及推廣包含參與港口的

郵輪旅遊產品，從而促進區內郵

輪旅遊的發展。至今，海南、菲律

賓和廈門已先后加盟「亞洲郵輪

專案」，擴大郵輪旅遊區域合作

的規模。

在2016~17年度，香港旅遊發

展局與各個參與港口將會提升合

作關係，共組「亞洲郵輪聯盟」，

透過聯合推廣及共同參與郵輪業

界的大型活動，向郵輪公司推介

各合作港口的基建及設施，以及

其獨特的旅遊特色，冀發揮協同

效應，吸引郵輪公司將有關港口

列入其郵輪航程之內。

■張廣文＝採訪報道

越來越多企業團體嘗試運用非

常規場地舉辦活動，非常規場地

往往可以將活動推向更上一層，

打造令人意想不到的成功效果，

不過，在中國使用特別場地時，

企業團體往往要面對三大問題。

據國際專業活動管理公司

表示，在中國運營已經超過

十年的活動管理公司( E v e n t 

Management)，現在固定都會有

一些客戶希望在非常規地點舉行

活動，這樣的發展很讓人興奮，

但是作為承辦方，也就因此需要

面對一些嚴峻的挑戰。

首先，一定會建議客戶跟有強

大管理和意願的場地合作，以

共同發展生意，因為有一些政府

擁有的場地，雖然可能很特別，

並且能為客戶打造一個獨特的

體驗，但是場地管理方未必真正

的想要舉行活動。以上海為例，

沿着河邊以及在船舶或遊艇上，

有很多非常規場地可以使用，同

時，歷史建築和重新翻新的工廠

也不錯。另一方面，在公共服務

設施中，如博物館、學校等舉行

會議，也是很好的選擇，因為這

些空間往往有一個獨特的氛圍，

往往能添加藝術感，而且擁有不

一樣的佈置和燈光條件。由于中

國發展快速，每隔一段期間就需

要審視市場，看哪裡有新的非常

規場地開放使用了。

不過，不管是哪一種非常規場

地，都需要面對三大困境。

一、提前預定和審核的時間

限制。中國的MICE客戶往往快

要舉辦活動才會開始尋找承辦單

位，大部分的企業都在舉行活動

十天前才決定活動細節，然而，

通常要跟當地相關單位正式申請

與報備的過程就已經需要大約八

週。也因為這樣，很多客戶雖然

想要在非常規場地舉行活動，他

們的活動往往還是最后會在酒

店舉行，因為沒有預留正式申請

與報備過程的時間。

再者，餐飲安排的挑戰。當選

擇一個非常規場地作為活動的舉

辦場所時，承辦單位，也就是活

動管理公司往往要負責一切，從

技術性器具和餐飲，而餐飲往往

是活動中最大的挑戰，因為整個

餐飲場地需要配合舉辦場地的

建築，並且保證衛生條件以及符

合現場設施。

此外，非常規場地往往會帶來

很多無法意料的風險，承辦方如

果在該場地沒有舉辦過活動，便

會沒有經驗，也不知道該場地可

能出現哪些問題。

其實，在非常規場地舉辦活動

當然能夠成功，而且往往能夠打

造出最令人印象深刻的活動，讓

客戶跟競爭者拉開距離，並且能

夠給予酒店所無法提供的驚喜。

關鍵是要先解決三大挑戰，才有

機會打造一個真正難以忘懷的成

功活動。

使用中國非常規場地需面對三大挑戰
Event Management
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News

德國三大會展目的地具競爭優勢
■張廣文＝採訪報道

近日，德國會議促進局積極向

中國市場推廣三大會展目的地，

包括法蘭克福、柏林和杜塞爾多

夫，期待更多中國旅客能夠降落

即享德國各地為中國旅客專門打

造的個性化服務，體驗不同凡響

的商務活動，並以德國為會議和

獎勵旅遊的首選目的地。

其中，柏林憑借着針對活動

策劃者提供的全方位服務以及

眾多擁有現代化設施的酒店和

活動場地，不但成功躋身全球

最受歡迎的會議和大會舉辦地

之一，更積極爭取中國企業團體

到訪。當地擁有約190家會議酒

店、四個會議中心和展館，以及

150多處特別的活動場所，可滿

Germany

足國際會議策劃者舉辦各類規

模會議和大會的需求。而柏林的

城市立方（CityCube）、柏林艾

思特勒（Estrel）酒店全新的二號

場館以及新的泰坦尼克商務酒店

（TITANIC Business Hotel），更

讓活動舉辦者們在柏林，有了更

多會議和活動場地的選擇。

此外，美茵河畔法蘭克福這座

位于德國心臟位置的商業大都

市，擁有歐洲最大的機場之一。

每週都有來自不同航空公司的約

100次航班往返中國城市和法蘭

克福之間，包括長沙、成都、廣

州、合肥、香港、南京、北京、青

島、上海和瀋陽等。對前來法蘭

克福的中國客人來說，服務從飛

機降落就已開始。法蘭克福機場

近期主打的官方智慧手機應用，

除德語、英語服務版本外，還提供

了中文版本。旅客可以透過此移

動端應用，使行程變的更輕鬆，例

如，接受提示：如何到達幾分鐘

路程外的法蘭克福市中心等。

再者，杜塞爾多夫憑借其深厚

的經濟地位和實力，在中國商務

活動市場佔有重要地位。這座歐

洲經濟重鎮是中國在德國的一

個重要駐地，當地有300家中國

企業常駐，其中不乏全球性大公

司。而當地深受中國商人和遊客

喜愛的國王大道是歐洲最大的

奢侈品購物街之一。憑借杜塞爾

多夫國際機場直飛中國的航線，

杜塞爾多夫和中國緊密相連。商

務活動主辦方可以在杜塞爾多夫

找到良好的基礎設施、多樣性的

場地：如體育場、多功能展廳和

擁有獨特氛圍的特殊活動地點

等。另外，杜塞爾多夫會議體育

和活動有限公司和杜塞爾多夫展

覽公司上海分公司緊密合作，在

商務活動方面擁有豐富經驗，如

已經舉辦過的中國國際醫療儀器

設備展覽會（China Med）、中國

國際儲能大會（Energy Storage 

China）、中國國際葡萄酒與烈酒

貿易展覽會（ProWine China）等

展會。

自2015年9月1日起，新成立的

德國會議促進局（GCB）中國代

表處在北京正式開始運營，入駐

中國市場。德國會議促進局擁有

約170名會員，涵蓋德國430多家

企業，包括德國會議行業頂級的

酒店、會議中心、活動場所、城市

推廣機構、活動承辦商以及會議

和大會服務商等。同時，德國會

議促進局對活動策劃者們提供

廣泛的業內支持，例如，線上的

場地搜索和提供綠色會議的相

關信息等。

新上任的德國會議促進局中

國代表楊恆宏指出，未來德國會

議促進局將與其合作伙伴柏林會

議促進局、杜塞爾多夫會議體育

和活動有限公司、法蘭克福會議

促進局以及漢諾威—會議星球等

共同聚焦中國市場，提供中國會

議、大會以及獎勵旅遊籌劃者們

舉辦活動和會議的相關信息與協

助。

■張廣文＝採訪報道

近日深圳經貿信息委發佈，深

圳國際會展中心一期工程預計

2018年投入使用。深圳將在寶安

空港新城開建50萬平米的國際會

展中心，建成后的深圳國際會展

中心將超過目前全球最大的展館

—德國漢諾威展覽中心（面積達

49.6萬平方米），成為全球最大的

會展中心。

預計投資規模將超過100億元

的深圳國際會展中心項目，規劃

會展核心區用地137公頃，配套

設施用地42公頃。其將採用綜合

開發模式，融入酒店、辦公、餐

飲、商業、會議、展覽等功能，同

時，將按照市場化運作方式和開

放性原則，面向國內外引進有實

力、有豐富經驗的社會主體，進

行一體化的投資、建設和運營，

計劃以「一流的設計、一流的建

設、一流的運營」打造國際一流

會展中心。規劃中的深圳國際會

展中心展廳面積，將為目前深圳

會展中心的近10倍。

規劃50萬平方米的整體室內展

廳面積，將于2016年開工建設一

期的30萬平方米，而一期的規模

在全球已建成的會展中心中，就

已將排名第六，其包括了室內展

廳及基本配套設施。后續則將根

據一期運營情況再進行擴建。

就地理位置而言，深圳國際會

展中心區位優勢突出，地處珠三

角中心和廣東自貿區中心，是珠

三角、廣深港核心發展走廊、東

西向發展走廊的交匯處，以及廣

佛肇、深莞惠、珠中江三大城市

圈交匯處，緊鄰沿江高速公路，

同時，距離未來T4樞紐只有3公

里、距離T3航站樓僅7公里，而且

已規劃將與地鐵12、20號線和公

交線路實現無縫接駁。另外，未

來規劃的T4樞紐中心，恰好是地

鐵11號線、穗廣深城際線上的一

個網站。未來深茂鐵路也將在此

交會，必成為深圳西部重要交通

節點。

往后深圳新舊會展中心將根

據區域位置、規模大小的不同，

重新規劃不同的差異化發展，以

分散部分人流和交通流。深圳國

際會展中心開幕后，位于深圳市

中心的會展中心將與之協同，打

造優勢互補的機制，由國際會展

中心舉辦10萬平米以上的展覽，

並主要做專業類會展，而市中心

的深圳會展中心則將定位為消費

類，容納10萬平米以下的展覽。

一名深圳旅行社業者表示，深

圳國際會展中心將解決目前深圳

會展中心的困境，因受場地面積

限制，高交會、傢俱展等已連續

多年無法擴張規模。根據統計，

2014年深圳全年展會96個，包含

全市其他非專業場館，全年各類

展覽總面積在350萬平方米，在全

國會展業一線城市穩坐第四位

置，其中有11個展會使用了深圳

會展中心所有展廳。

深圳今年將開建全球最大會展中心Shenzhen 

■鐘韻＝採訪報道

利用接待MICE團的機會，目

的地可以為自身和客戶創造雙

贏局面。SITE全球國際董事會

成員姚紅表示，中國的入境獎勵

旅遊市場近年有滑落趨勢，也因

此，中國的MICE行業應加強國

際推廣和善加利用行業考察，帶

動目的地的人氣。蘇州是一個成

功案例。

她指出，正致力吸引更多國際

協會會議落戶的蘇州，近期不斷

透過支援舉措吸引國際獎勵旅

遊管理者協會(SITE)的獎勵旅

遊專家認證(CIS)、會議專業組織

者協會(IAPCO)及其它MICE行

業組織將培訓會帶到蘇州舉行，

蘇州市旅遊局並提供了資源考察

服務。所有接受培訓的參會代表

都是在MICE領域非常活躍的業

者、負責大量協會會議業務；當

他們不僅在蘇州接受培訓，還領

到證書時，蘇州必會在他們心目

中留下深刻而美好的印象。借此

機會為參會者創造瞭解這座城市

的美好體驗，旅遊局則能真正確

保關鍵業者愛上且大力推廣蘇

州，並在未來把協會會議都帶到

蘇州舉行，相當于一石二鳥。甚

者，借國際培訓落戶舉行之機，

旅遊局也能有效提高本地人才

的MICE競爭力。

從出境MICE角度，國際目的

地現有一個趨勢是，從商業發展

的角度去吸引中國MICE團。一

種做法是借力獎勵旅遊團，提升

自己名聲。比如去年去到尼斯的

天獅團為了在海灘上拍攝全體合

照以做內、外部宣傳題材，請了

尼斯市政府提供協助，為他們清

空海灘。尼斯市政府抓住機會反

過來也請組織者提供協助，請約

6,400名參會者在兩個小時內完

成大合照的拍攝，借此進入吉尼

斯世界紀錄，從而達到城市推廣

效果。這個項目挑戰並不小，但大

合照成功完成后，主辦方反而感

謝尼斯市政府為他們提供了這個

激勵員工同時宣傳推廣的機會，

達到眾所樂見的雙贏局面。

另一種是借MICE團的到訪，

達到刺激經濟的長遠目標；南非

國家會展局于此做得非常出色。

姚紅舉例，為刺激國內經濟發

展，凡隸屬于六種產業之一的國

際MICE團到訪，南非國家會展

局都會提供額外支援。在此策略

下，幾年前一個來自中國的汽車

行業獎勵旅遊團到訪南非之后，

由于體驗和宣傳效果皆佳，這家

公司在南非設了廠，一定程度為南

非解決了重要的就業問題，備受

南非歡迎。與此同時，在不同目

的地為同一個獎勵旅遊團競爭

時，南非也會邀請主辦者在下決

定之前先到訪南非實地考察，從

而達到極高的潛在客戶轉化率。

這三個案例，很好地闡述了目

的地推廣機構善用會獎旅遊為自

身和客戶創造雙贏的重要性。

目的地善用獎勵旅遊
可為自身和客戶創造雙贏

Incentive Travel

↑SITE全球國際董事會成員姚紅 
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儘管全球和中國經濟都有減

緩的現象，但未來五年，中國的

商務旅行市場仍顯現強勁增長

趨勢。全球商務旅行協會(GBTA)

預測，2016年中國的商務旅行支出

將實現兩位數的增長，到2019年
將達到4,200億美元之巨。

中航嘉信商務旅行管理有限公

司總經理鍾明鳳說明到，全球商務

旅行協會公布的最新數據還顯示，

中國的商務旅行支出將在今年超

過美國一舉成為世界上最大的商

務旅行市場，而非之前預計的2017
年。而2016年中國企業在國際和

國內商務旅行領域的支出將增長

11%，達到3,220億美元，超過美國

的預計總額3,030億美元。

另一方面，在會議與活動領域，

嘉信力旅運(CWT)發布的2016會議

與活動預測報告顯示，中國強勁的

需求將繼續推動價格和團隊規模

的持續增長。市場上已經看到許

多酒店集團正在加緊擴張建設

以滿足這一需求，包括一些大型

的全球性連鎖酒店，他們正在擴

大業務，進一步深入中國市場。

因此嘉信力旅運今年大中華區的

重要戰略方針之一，就是積極重

組了中國和香港兩個關鍵市場的

業務，以提高本身的業務能力。

Forecast
中國商旅市場今年將實現雙位數增長

■張廣文＝採訪報道
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嘉信力旅運、中國航信延長戰略合作關係Provider

深圳今年將開建全球最大會展中心

News

■劉霈芯＝採訪報道

嘉信力旅運（Carlson Wagonlit 

Travel, CWT）在中國（上海）會

獎旅遊博覽會上宣佈，將延續與

中國航信（Travelsky）的戰略合

作關係至2020年。戰略合作的延

續，將有助于CWT維持在中國市

場的領先地位，特別是線上預訂

和移動應用解決方案等領域。

自2003年起，中國航信與嘉信

力旅運開展密切合作，為中國

的商務旅行市場提供技術解決

方案。中國航信則為嘉信力旅運

提供一系列技術產品和服務支

援，包括面向客戶的相關產品如

CWT online線上預訂工具，以及

用以管理客戶檔案、儲存企業差

旅政策、實施差旅審批及採集旅

行資料的后臺系統。

中航嘉信（CWT China）總經

理鐘明鳳先生表示，「多年來我

們與中國航信的戰略合作關係不

斷深化，從簡單的電腦預訂系統

發展至今天成為中國市場領先的

全球分銷系統，這一戰略合作關

係的再延續，也再次證明中航嘉

信對本地和全球客戶提供最佳商

旅解決方案的決心，並確保我們

可以運用本地開發及定制的技術

解決方案為客戶提供與嘉信旅運

全球客戶相同的高品質服務。」

中國航信全球分銷事業部總

經理彭博先生也表示，中國航信

與嘉信力旅運在中國建立合作伙

伴關係以來，中國的商務旅行管

理行業經歷了極速發展，嘉信力

旅運為中國商旅市場帶來很多絕

佳實踐經驗，延續合作伙伴也將

有助于中航信實現為行業內全球

化企業的願景。

2 0 0 6年，嘉信力旅運推出

CWT Online（由中航信提供技

術支援的線上預訂工具），供嘉

信力旅運的客戶預訂國內行程。

CWT Online于2012年升級后加

入國際行程預訂功能，成為第一

個專為中國市場開發具有此項功

能的線上預訂工具。

2013年，CWT推出改線上預訂

工具的智慧手機應用程式，成為

中國首家擁有此技術的商務旅行

管理公司，旅行者通過移動端即

可完成一系列國內移動差旅服務

包括預訂、行程單、改簽和目的

地資訊等。此外，它還擁有內置

的企業審批流程，可以協助差旅

經歷確保旅行者僅預訂符合企

業差旅政策的行程。

←（由左至右）中航嘉
信（CWT China）總經
理鐘明鳳、嘉信力旅運
亞太區全球銷售及全球
項目管理副總裁Alvan 
Aiau、中國航信總經理
助理張瑗、中國航信全
球分銷事業部總經理彭
博先生 

（
攝
影
·
劉
霈
芯
）

20160408-IND-00.indd   27 2016/4/6   11:56:35 PM

Untitled-1   1 7/4/16   6:04 pm



阿布扎比应该成为你下次会
议的主办地，具有说服力的
原因如下：

除了汇聚许多世界级的酒店
供您选择，阿布扎比还拥有
企业、会议和海滩等场地，
令人叹为观止的景点和激发
想象的活动，充满魅力的体
育和娱乐项目以及充满活力
的文化景观。阿拉伯式的款
客之道融汇传统风俗与现代
艺术及文化，共同为您打造
独特的体验…

…发现阿布扎比，现在就来
吧！

这不仅仅是一个会聚之所

International Hall - Stand no. B9
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